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A Study on the Applications of the
Information and Communication

Technologies for the Hakka Radio
Broadcasting Stations in Taiwan

. *
Meihua Lee
Professor, Department of Communication and Technology,

National Chiao Tung University

The current study examines the impact of computer-mediated
communication (CMC) on the Taiwanese Hakka radio broadcasting stations
in terms of their uses of the social media (Facebook), as well as the uses of
information and communication technologies (ICTs) in the organizational
communication processes.

The current study employs methods of content analysis and in-depth
interviews to three mid-power FM Hakka radio stations: Formosa Hakka
FM93.1 in Taipei, New Hakka Radio FM93.5 in Taoyuan, and Voice of
Hakka FM97.1 in Miaoli. Specifically, the current study analyzes the content
of the postings of their social media (Facebook page or Facebook group),
and conducts in-depth interviews with the management of the three radio

stations to investigate the proposed research questions.
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The research findings indicate that the target radio stations apply social
media (Facebook) to communicate to the public mainly by posting
informational type of messages and mostly providing with socio-psychological
benefits through the postings. The information and communication
technologies including E-mail, LINE, and Facebook are frequently used
by the management and employees of the three radio stations to facilitate

organizational communication effectiveness.

Keywords: Hakka Radio Broadcasting Stations, Computer-Mediated
Communication (CMC), Information and Communication Technologies

(ICTs), Social Media, Facebook
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TERBRACBE LAV T - B ERRRH AR RS BRA YA
{4545 7 RS - FEBEAYPERS (Robertson 1992) « HEZE S H » R[EHEA
AT e RS i RV S ) 2 A B B ~ BRI SR R & 4% (In-
formation and Communication Technologies, ICTs ) FT4H 5 iy 28 i th /18
#% (Computer-Mediated Communication, CMC ) - & EEREH 248
R R B SEAR P BRI A BB AV S ) o s BB B
FEEAHA R S B AP B E RSN - HRo 8GR & EEES
AIARSRSL ~ AR LS HE A - bR EEry J EEEE - EA[E
H—RHTE RS o OB T RS AH AN E B B RS B LA RE N
o

£ B0 N SRR BLAH SRR 1 9 SRt > B S ER R A 4 L
B 1R R4 > W EFTIE SI B FRRBUEE > TRE1Z DU F B
R A B R A4 GRS T EFE (B-mail) ~ FEE EA (Voice
mail) ~ F T {fii £ 1# (Electronic BBS) ~ DL Kz 6175 BJB% # 1 (Instant
Messaging ) ~ {HEEAENE (SNS-Social Network Site) ~ FHEE#LAS (social
media) ARG HER DU ERE S5 o B R RHY R SUE T A
My E AR m L g AL s (B3 ) (social infrastructure) » 3 H RS
T MEE B SLEEAE ST (Fulk et al. 1996; Monge 1998; Olaniran 2001a,
2001b; Solomon 2001) -

FHIA R ERACEREA LAV SR AN TS - REIRSELHS R T RS
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B EES  FER ARG © RS - SHSEE AL TR -
ESEEHABIIRENME S EAREZERAE - bR RHAEE -
b+ FF 21 AR AT ARE R o E R R AR R EE YA RS
EEOR ~ ERIR TR o SR EIEAY TAFERR o (AfE= 2B EEr 2
B SR E S ERE R R (cues filtered out) & - 4HARE &
BB EERE R RS0 - AL ERE L EERE P 2R

PR - T (EAS AR A T S 2 PkER (Jarvenpaa and Leidner
1999; Keenan and Ante 2002) ©

S—J7H » B Web 2.0 B AHYZRER - (L AFEEAGHGE - MU R
B EAPIHVEE S - AR SBUE RSN RS > PR
G FERRATE BT T AYER A EH% 20 - McCorkindale (2010) $5i - (i
&) HMEEEEKTIEGR (Fortune 500) HY{RSEH » A 69% HYBFEMAIFLEE
WS B RS T TAH ME R OV S B B BN SRR (R - RSB B
BEBLFIZRRAR A (stakeholders) T RATRA(R - WitEm4HARERE il
USRS 2 B - Dijkmans et al. (2015) HIlF5H > £ 2014 > A
80% HYEFk AL E B E R E H H (Facebook Page) » ] 83% HY 4
BRI E oS A (MR (Twitter) © SSRGS 97% &Y
TTEHE SRS - ' Hoh » TEEEA =0 2 — DU BRTHE & 5%
EFIHLEEARS - D H R R EIRPE 25 k% (Dijkmans et al. 2015) -

1990 FEAWIFHA - EEBUHEEN 2 TTULEREECR @ (HRFEARY
B FIEEH S A B B CHV SRR - FEZ0USE - B
BRI R —H T8 - £ 70 UERVETEE T - 2EBUFIIARE

1 F# %k : http://www.socialmediaexaminer.com/report2014/ > B~ % p # 2016 & 5 ?
22 p
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SN BT BT B 9 B B D BOR L (EE RE ELL A AT IR T E A
RABCRUEM - Hrf > (FREAE) 1L 2010 £ 1 H 27 H#EBHT > K
EEEE S T LR BRI T Y AR -

ZENERBBORAREE YR > BERIGFEARAEREEREH
BARE (FI40H1998) - HRRFFETFHEBEEEEERAVGE » (H15%
s ARSI E B E (BIL05 1999) - BENERTR (FEHE - I40H
2006: 128) » [ BRI EREFR G Z SEAVEFHREE - EEER
JET LRI M ORRE - NI EBCRF B L AASEEERE R - R
FEREREZWALNEEERUAEREE S, - 2010 FHAMHY (FRK
FEAE) REFEBBERAIE AL - BUSFR T @B R AT
I ERERREE AN R BRI R A R R RS
BE - BUSZ UL EBEERAIE R O 8 e SRR & 2
TR EREE SNV F B (MRaian 2012) -

FERZBGHTEARHT 97 F] 102 FF A F X T EHIEL (TR
2012) - BURHF T ERBNFR BRI R EIEE R ERREE ¢ R R A
B2 A GIE — RIRE AR IE B REREER - WHEETTETHE
[t TARERE ) BIER > BEREEWALNLEREGERE
o B THEENID - o B RESUE T NDEREE R
Bl TEERER, - TREZE, - TRKRZE, - TERZ, 0 UK
Fah e TCE ) FAREEEEHBEE DI THER, - TH
3 %14 :g??%i(;lin?: AMFEI » ¢ F R A 20km FIRAFETER P HF T4

R vz 10km & PRARZ S 4 F o T4 %R © http://www.nce.gov.tw/chinese/files/07051/476_
954 070517 _1.pdf
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5Ly ~ TEEEER by - TPEEZHE, F4RUFEREE
[EFHES 2 BE - DB =N Ly I B H - IR
WA E R EREZ R, -

FZRER 2001 FERRILR > BUFEINE 58 S U BRI R A8 R
LB REm F f e TR > BOEEZEIR - BR 1 2003 FFaTRHY
BEFXRBURE  BELEGATRILNE BB E s B St T &
ING | * 7K1 2009 4 8 HIEZBALE o "4F& ING |, S4LE P 2490k %
FABRHI G B ORI S EFRE  EE - T MV~ B
BER  FREY  BEE > hRATBENEEEF UL ERE

(F3EFE2015) -

S 2 BV B R BT BB A 1 R BT BURHEED T ~ NIHRE R
BERIEEE - DIBRBRRBREEN T AT R E BB F
13 o BEA Z T oh#% 5 ik o S AR R FHE R B 354555 5¢E = U ERY
{Edn - FTEHMIE MR A 2 B 5 EiEET H Ak - By TR =N AR A
AR AR (A0 77 > I EEMBERE U e - E
INIREF EREET R E RN (RE) DRI LD -

fRIZ_EHCS S > AR NT I ABIREROES > 2hEE
TR B B (i A L B AR AN SRR R R AR R B - AT 5TiEe
HU T 473 ING- F 323 B et B =R PR E R E
wEE BN TEEERER, HEN THERER ) CEEN TR
FEZEEE ) oM =EREEZA R R E B H R E L E AL
WE R + Wi =R EENER RS EEE - DIRFTEER

4 % ING % 7:&+H #8B-T 4 ! http://broadcasting.hakka.gov.tw/
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B RGBS N DA o Y B BB R RO T H AR P B I R 5 RS

— ~ XIRREREY

AT 2B = 5 E L IR E R TR B R R R
FENARTE N B Eh . SR P M RRAVER G R A - PAT AT e 2 o
SCRR - BLEE ¢ BRI (AR LA AR A~ AR YRR - 1B
LA BLAH R (H R -

(—) EharhMEERERESE
BASP ERIA T P AR T REMREREIER ) £5E (Walther
2011) - AHECHA T EDEE - B ERE TR E g R A S
BER > LHSEERENF R E R B FIRE I EBRER - H
s EE (media characteristic approach) F5f » TER A= T (8%
B FUE BB ERE T FTEEN TR b ARG AA LR
TEARINEERT (Fulk et al. 1987) ° 55—J5H > L& &HEHEHIE (Social
Information Processing, SIP) RIFEAy - SRS M EREFT 2B LIS A+
HYERER R TR E & - A DU RIS R B (A H B IRE -t A] LA5a
A I == 5 (Walther 1992)
HEE BRI 258 5 (ICT succession) 5 (Walther 2011) -
FERERE S T RESEL A ERE TR BREEGERE - FEE
A~ DARCEERS R o HhER A T R T A A AT s AR R
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P ORI SRR R R BLAH SRR AHAS & » HuOsmESTERY » SREEERE
{BLRRE B T BB - R AR R R SR B8R - AR
KAV AFERE S 0 (1) RYVECE—HEHIE (successive vs.
single message transmission) ; (2) G fHEE—EE{FH (complementary
vs. singular channel usage) ° Stephens f Rains (2011) FYRF4C353H » & 1&
AR M ERVEERE - (FF R AR E A R

TERZEISP BRI R4 T R 440 (Decision Support
Systems, DSS) (Komsky 1991) J&— & F 2K i &I 4H &% = h ay B 36 ==
75 DAR Bih B B RS D SR RHY R 47 0 BN & B B A4t (Management
Information Systems, MIS) fy—37 - B FE (L R e 85 B s DU A
RORR  BDIRE &/ 5 ERMEn TR USRI R 248000 - A
T 7 $% 2% (Group Decision Support Systems, GDSS) Hij &2 —{& LA &
B R ASBRAV B 240 REB BB RS SR AIST H I IS L R R R
fip o FEEFEETE G BIRE - EiiE iR - BT EGE S
B~ DAR SRS RHS AT - DU S RIRE A R B S SR /Y (Mliranda
1994; Bordia 1996; Scott 1999) «

GBS T R PR AR P H R A BB T I ER - v
DAEIoy By DU ZESEIR (1) HSR B SRRIRE ¢ (2) Hin
MHARGEREELE(FRYSE s (3) HAGHEE BB Y22 (Sproull
and Kiesler 1992; Trevino and Webster 1992; Barnes and Greller 1994; #47
E 1999) o E{CLHEBH B Y FAE 3T (Santra and Giri 2009) -+ &
RS MERR BRI B 2 E N - S TEAE RO B E
RS R ELEST  DL R AR B DIRE AR —3 » BEZRTATE %
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BB RS E BN - (HEAEN IR BB - TN
T B AT RN AT RE BT M ERE T U TR - B R 4H 4
O T o B R O] DURVER RS B IR K & - 52
B EYAVERE o Lowry et al. FYBAST (2009) f5H > EHE T/ EHEN
H BN AT DU R IR T T 8% (interactivity ) Q{38 & S0E (
Communication Quality, CQ) » PARFEF M o /1 EE B S TAFARE
f& (Process Satisfaction, PS)

BEAN - A EE RS T B R R A R B B - BB MED
K £ 5AE (decontextualization) HYFFE (Griffiths 1998) - 4H&%AKL &
Y2 BURE B R T E - HE RS ELE (F T NS RO & K152
% (Bordia 1996 ; SZELS 2001 5 RIAEL 2003) © 5 DASERELHH1E B
B E BV R LR o AR R E TN S SR T (duality
of structure) » FJDAfFAHERE R BASSHE BT B0 (0] F2 R — B W T 1Y ¥
SRR MAHARM T FER TR AR T ERAVER (FRE
2004) ©

BE L RSO RS D FR N SRR ETT R
GRS EARE > AR EERSER - SN E =T

(media richness theory ) #5H! (Daft and Lengel 1984) - kS & (Y4 1)
TERE R S B Y LIS - nT DAL R TAERsE 5 B
(8 P2 FE I R FR A E T BE Y DURE R (A3 > 23 R12 © (1) [3]
BT - (2) BEGREE GESRIEES) - (3) HHEREES
(4) HEHEHRAIERE (Li2007) -

G571 > FHESHA B AR & 8 - BB B M E R R s P it
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{THVEHER &8 - s/ D m A P HYIEEESC (nonverbal ) 432 > LA
BRI E BRI (socioemotional support) FYE = » B0 iER(E
ACME A FEALBL R YRR (Simons and De Ridder 2004 ) - B[R Fy4H
GRE BRI Z E AR A SR R AT E 2 58 » M 208
#5035 (Holton 2001; Jarvenpaa and Leidner 1999) © [t:4h » 8 F-E 43R
EATRESEEAFEAR (Roebuck and Britt 2002) ; B[ 8 T EP (RS e
ATREAETY RS | EEAHME B A R IR BR R E T A IR R
Hb 5 aReRE A DE IS 2 JERE S SRRV S (Armstrong and Cole
2002; Crampton 2002; Solomon 2001) » | #lt[55 5 &5 7] Hi i Bl 4H 4% % 1w
HYRREE EIGER

MRAT F R T BN RS A 38 - BTN SR B B Ak i T 2B o o B
MENR - ETEFEAIEED BB > TRERYT - BEHE
ER BLARERIIAE » T R Ry IER - B SR B A [F 5 ny s im e
M BR TR SO~ AR RGNS o B ) DARIEE
[EP RIS - R E T E RS R - MR RS L A
[E2 BRI - T DUEE S ~ RE SR - BEEH - AT EDE B -
Pl o] DAEE R WA HEETR - B8 BEfRSTEE - 12
& fTEENEES LINE A 818 1700 HHE > (FHEZE B2KE

"LINE g TR Ry 228 i 25 N\ (s AL BEAEERS - (EF HAYAZ DL
YNGR T -

TELA ESRRIRBE AT > ERRE o ME R R A AR IR M B HEE

M EEESESE RSP T E A TS EZE AR - TR K

5 P~ http://www.chinatimes.com/newspapers/20151002000418-260114 «B~%* p # 12015 &
1072 2 p °
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BSEs s — 20 faBad &k T A B R ERE R DR B AG Z AH BRSO -

(Z) BEPIEREERER

SRR B R R R M R B B TR AR 2 RS RN RN &
Davis (1986) fRIZFEMEST B (reasoned action) Hizfyfre i dyRIR B2
5= (Technology Acceptance Model, TAM ) B[22 TE HI{E AR5
P2 B AR B R E - E B NSRRI R A 2 R
FRHE 2 17 R E S B4 - AIA F M (perceived usefulness )
BAE0 A1 5 M (perceived ease of use) 25 il + 2R 2 » A 57 3
FHITT AR ~ AT Ry ~ DAUREREIT By » Trevino f ebster (1992) B
Stevens et al. (2000) AZFEH T « B (type of technology )
@t (interactivity ) ~ {E AZ=F (individual differences) ~ & {# A
£ (computer skill) ~ TAFRE{ZEATEE (job position and function)
| A EAL 5N 01 5% 38 (T %5 225K (objective and perceived communication task
requirements ) ~ {FEEHYRE R ZE (situational determinants) ~ FH kB
A FME (distance and availability ) ~ 4H&%kB1IEHEAYNZ (organizational/
contextual factors) ~ EHFEHHYZFF (management support) FERZE » LA
S HAAH AR R S BB R DB R 6 F = R R 30 07 I B R0
SR -

Wright 5z Muhtaseb (2011) 2 Hi > 4H&& PV EIEE K & B g
{58 F & s B RO T AR > DUBR TR 2+ & 5248 (social
support) -« H = {EFEEHITE S -
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1. e S PR B g5 sEAg4% (weak tie network preference )
2. 1t & EFEEER (social information processing theory )

3. SRHERCETHR (optimal matching theory )

&R 245 (STS: Sociotechnical Systems) HizmHAIIE EiE - 4H4%E
AEBRHAIEA - 2 RN R R GBI - R
A FTE2E (Trist and Bamforth 1951; Sylvie and Weiss 2012) - HEAGHF
5t (Rintala 2008: 135) f5i - EAERBRHYL (ICTs) HR4HSkEEEW
EBTH A2 > 53 HI/E First level (Z5—/G2 * BHLAIEEA ) DK Sec-
ond level (55 —Jg¥ : HL g HH)) HIZZE - Rintala (2008) F5H1 » EEHk
ERAESTEER ATV S ERE Y (ICTs) 12 > BN HAASMNHLE
HEEiaR— ER R - MRS oI A\ mEEaE)  BREE
BRIV —ERRERYE - ZIATEEL (R1ERTH) &
AEBRHAIE RPN ESE TN S - g EESE ARG SR -
FERAEMERBRR A > 41858 THE TN EBERRE - BF
W R AR E S A E - (L ERESERRIEE - BIARSHNIERE
B o (ERRAEAEBRHE 1% > JEERANE B - EEN LR
b R BRI Y B -
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® 1 EEHS SR ERE R Z A T HE)

R ICT ZRil B ICT 1%

BT AECKIE 8 BLICT H#)
EERS IREME G B
EREH GO R AT IHREME G 8
EEE JEIEXEE

TR F) DIFR K R BB H B
Hillor= RREfR ~ RIERANS
HERE LA
{EAGH e EE

TR I =TiEifiopibd

ZORIARIE ¢ Rintala, N. (2008: 145).

T EATA > RSB I LR g LBt g
FERE I © JRE] - ERR SRR E AR e (i -
HERRETIERMR > B3EITFET] (Rintala 2008: 139) < ZEABRITZ -
SHARME B SRR DAGE T IR B TR, SRR B A AT
sl o —J7H > SHEREEEE A LR EEE R A R TAE - (£8
THY TR EBEN ~ (T EZ5T > AAEHEEERAT - 55—
BEEVERERH RS B TR UAEMR ~ (THET TF » B ARAA MR
Filias - i H AR TIFEA SR e ¥ SRR EL(E (Kirby et al. 2003) © Ches-
ley (2005) HIBFZERIETG Y - B SR RERH R ISR T T0F SRy
FréR o Gl R TRV E - R AmPE Y 8 ¢ ERELA
{=HHE%: (perpetual contact) ° JREIAHARE THIEE THLE - (5/HMERFE
M TAERFar » FIL AR > SRR SRR R R T T AR AR
o (AR - HEkR SRR ZEH 2B (Edley and Houston
2011) -
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(=) HMEHRECEEESEE

B 1% 5 L 22 % Chan-Olmsted (2006: 260-271) & f i &2 2 {# £ £
B8 4H 4% B¢ F RH S A B 17 By SR B (strategic technological or innovative
behavior) YR » 43 7ll/E * HERSAHARETE (firm traits) ~ BESRIRCRF
'8 (media technology traits) ~ $EEZ & {ERFE (strategic association)
SRHIHEME(E A (perceived strategic value) ~ A 2 # X 5% (available
technology ) ~ Ti#5¥85% (market environment) - 33 (competition) -
PLURGERBUR (regulation/policy ) MHBABFFTHG ! » (F FI L EFAERG ST
ARSI S T DA SRR e I E X > AL A B
i (Henderson and Bowley 2010; Mersham et al. 2009) < 7 Web 2.0 %
R RS RE Ry i (8 B AH SR EHR LA LR (A Rl B e MR 2
B o JHER NSRRIV T B A R SAERE o LA IE A AR R 2 A
G NETL A BIRIAIIHTARTE (Hazelton et al. 2008; Solis and Breakenridge
2009 ; Cornelissen 2011) -

Macnamara % Zerfass (2012) % FH [5G 0 & BLAR B 3K 0704 - LLER
ERSYATN ~ AHPERE ~ Wi - BELUREONHE RS (BLHA] - R
St ) HYEURT B AR AR A0 o] {55 FH 1 BP0 17 SR M AU AF 8 (B9 DA R,
INEERAG o TFFUAEREE - S BB FEAA S TR VRS 4T ¢ B
= - YouTube » fAEEEPHIHERS » HEHE > DURIRA 5= 88 (Flickr) -
FEIETHBRGERAEH » S EIAHFIERAA A B AT AR S AR
S {H B B ESE R AR A LR LA -

Reitz (2012) {ETREFFE HEE » S WL BELLAS AR 4R 4% Frdn sy A
B < ZIRTTAE T - FERHAHSAR Ry — (BRI SE - SRR 88 O SR EEE
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W ARG o LB AG AIE 1 s DURE 4H 45 A SLBRAARAY DO RE

BIFE ¢ 44 %37 E (maintenance of organizational identity) ~ ZT7 /%

F#1% (opportunity to build relationships with publics) ~ EL {2 l3EE

EHNEET] (ability to control issues management ) ~ fEFF{b¥EHFEHT
(chance to promote corporate social responsibility )

B EEES TR ARER - BRI THEE
PAAEE MR - RECEFEAVER - B & E R NS HIERH
3k (Giurgiu and Barsan 2008 ; Singh and Cullinane 2010) ° {+EF#LES
AR AR CRRMERE ~ R ERBEE - BN R BN RIRE A
¥4 (Mangold and Faulds 2009; Singh and Cullinane 2010) -« &
FAE ST RS PSS oA AR - WS SV B N AR
SRS EENAY AN (Hyllegard et al. 2011) - JHE & B BRI RS
SHARBIEE - mIEEOT RAFRAG o Bk s AT F A AR B R R DA R
HEAF A (Gillin 2007) ©

MES TP HGHEEEBNHE HERBEAGLEES
Gibson (1977) it 2 1 = && {14 (affordance) #f & - 4H &% 1+ Bf £ 78
B Y R AR A 38 T » TR B A AL B S A AU R RTRE LM (perceived
affordances ) © ¥&EZ AT EHEERG TR AT IEE DURHIIRE B H Y - AE(E
PEME S A IR AR S sk B A0 eT SR AN B L B RS IR A B B -

Treem K Leonardi (2012) fRIZREALM:HER - MRBI4HAREREI 7T 1
BRERSAERASTRE - BRAN L DU U FEA Ak A LB RS A RE L > SRl - T
T (visibility) ~ B M (persistence) ~ A[4RERME (editability) ~
Y (association) -« ffittEFERS HA ZHREEEHT (status updates) ~ 4R
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FHELET SR (editing and commenting ) AYREREME - AHER HA BE A /2
FERH (B4 - BT -~ B ) - ARG H R e R B K AL (Vaast
and Kaganer 2013) -

Golan J; Campbell (2015) FYIFFEH5 Y - 490& 11 B B 511 & RE (14
(social affordances ) » T4 1L EFAH AR T B 0 FH SRS, » 5400 - 27
(control) > [&J& (layering) - LAKAEZE (guiding) » ELIEFREGHIRME -
DU FELEES (LB I HIFE K © Kang et al. (2014) St B ASIR E56)
SRE VAR B AT A N EFE ARG S -SRI MRS B I S
I T Bk R EVRA (% - DT RRE By S EEh - W

A ETRK sz e DU T VORI A ST DR AR » 7 g -
IHREHYR 7% (functional benefits ) ~ * &0 HERZS (social-psychological
benefits ) ~ 7 HREEAYS 25 (hedonic benefits) ~ * 4:$%AY%2% (monetary
benefits) ° ° ZHFEEH - SRR AR L O DR TS T T T
R - AR BN ~ RIS R - DS T &
ﬁ‘wgﬂzﬁa/éaﬁ

Lovejoy J% Saxton (2012) FRFZE AR 5317 & FII4H k{0 A+ B AS
Fr AARRERESER - FEH A fEE R (information) ~ ¥1Ef (community ) -
PLRATE) (action) F=FEBAIAVERE - Hh > HiEEAEE T 2HE
FEAHSUSEHIHBIE R A S - tH BRI TR R 1 S R R 44& 1Y
FETLARE - TR R R AT 8 KB A A ERAUTE) - &

6 FaTE KRG EAHE 2;*’ * &-h“ F® 4Z fi# - (answers to inquiries) /4 2 F i L
( disseminate mformatlon) 27

T ARG IR E LR R FALE S8 hiF i (sense of belonging) £ 3L & (identity )
2% Fo

8 s F i RERITAE L FEH (entertamment) 2 F o
ERE ARG T A %—*’ % 5A41% (economic advantages) ES- 4% S

10 PP rEeniags & 45 ¢ #3534 (dialogic messages) ~ &% 3 % (bonding messages) ~
2 3 &2 3L (giving recognition and thanks) ~ T pF & 5 6 i ¢ (acknowledgement
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SHER e RIS EES - SEUEE - 1

\

(M) MREE

FRIE E S ERR R » (B ARG B S R Y R SRR A R
EEEFERBOR Tt 7 ARSI 28 =R PR E R ERE
2 TREZEERERZ, - THEFFEREZ, - THEXEEE
2 BB BN EERHOE TSN B AL S YRR P R - A
BT =R F RSB D IPRE R E R R E AUk
HE— b R RS SR R IR SR AL E S S R S P BRI
BT AR B RS IR E R U ERE S R -

KWL T =R IR R E AR I 4 H H Ba St L AR
B s AR B RS =X ERERCE TS (REFHK
LD BIRER > PAR A AR B A S ST SR RS Y A © DU 2T
FUE

Lo P REZ FERERZ, ~ "HEFFERESZ, - THER
EREE | ZRREHE (RELE) 89kea A8 - MSCOEE - SRESE -

2.0 T REZEEREE ) - THEEZERERZ,  TIER
FEfEE R ZHSENERERRAVE A EE - D RERH (&t
B AYELE R o

of current & local events) ~ ¥ Jis = #3144 (responses to public reply messages) ~ #c$
% J& (response solicitation)

11 P RgEeni®iz ¢ 5 0 %% 2 @ (promote an event) ~ ** & 4F 3 (donation appeal ) ~ B
% ¥ & (sellingaproduct) ~ 4 ¥ 21 £ F 1 (call for volunteers and employees) -~ %
#2153 (lobbying and advocacy ) ~ %8 H 8 AA#E X L # (join another site or
vote for organization) ~ & ¥ 4rir 2% s (learn how to help) # » % ¥ 3 » {7 #5474
e 4k e



201 | TR TR 3

= WREE

AWFERANEIITERRE RS Had T KEZ BEEEER ) -

"HEERERER, - HERERER ) EHEEEE (RE) M

KEGERE RO TAH SR TN R N BRI R RoEs - DB e
W RIRFETT0E -

(—) MRHR

AUTFCEIRAVI TR S E0HE ¢ (IR e RS (SR | R
BE, ~ (UNEILHH TEREERERE ) ~ DU PRE P TR
EREZ, o " MERMANPIREREREZ - AT 2002 4 -
1994 FE81 1997 R - ZEA > FrEHHER ANEENZ1t - PE -
AT ~ EAURIEE - EEREREREES R TR EREEE
FERHAEAIE ~ (02 5 e H A F m A EIRFEMEL - =3 EHMA
BERGRIALNF R 2GR E ik i s 8 ING, > FHEL
ARHAREEar B E » LA L LB AT It = R R R = (A &
ERRRHS 2 A i R CEP NARTTE N BBV B -

il

t

2 nTE R ERRHTEOFAE 225 0 (1) FHERTE FM937 > Az
1994 & o TAEE LB - R 24 ) FUEFLL AT F - RANE  FHFES
F A EX IRFPRFHFT L o F 4 ¢ http:/www.formosahakka.org.tw/ (2) #7%
FAIET L CFM9350 3t 1997 # B3 T24 % - 32 FFET 4 > 2 jeni3
BERREH AL LBENE - BAFT o (3) 2iF2 5 FMOIT.1 > 3 2002 & B4 - [ A
PRI AR AT AR R RS A LBREEE 0 LI RS D 1
A R F - 42 | F 4  hitp://www.fm971.com.tw/



LA TR BN BT R OB 202

(Z) REDHE

KoM P REZ EEFERZ ) - TEEERERERZ, - W
EREHRERZ ) FERPYREFEREE S (R AR AL S 8
&~ &R A SO RGHER G © AR E R =R EREER
20134 12 A 8 H#E 2014 /£ 1 A 8 HHAMAY R SZ M &2 H 8l & 115
ZFRARS B R SCAR SR % o BEISHIELT 3 2 — BB T = AL 4RTS
BZEEEERMN - RESTIVEE 251550 (Kang et al.
2014; Lovejoy and Saxton 2012) - H$E © ¥y&s A ~ IESCERY - SHERKL
sy (ffiEE— @ WEDMRISER) -

(=) REROE
AT EBARERIBTTE » i =R E R EREERS AT BR4N B
B EREREY - HEASE S ERER R & > DU E &R ERER
AR BUGE - 2508 R =B X EEGEEHEEE (B
RREEE) o FEIHEESE - BERE - SRR HEAE
TAFRRE © BE(FHN ~ RARBRS ¢ SHEBLISH RS © BRI N D EEN
2 (MR SERgE) -

b
K&

P « BA3EsE3R

(—) REDH
AWFEERRNE A ~ BESROE - EITEREREIT - N

13 2 Gt et 3 HEYF L 102# R (20132014) o £ HPFF ~ 4 4
L2 FE > AFETERZ FAHT L2013 127 §p 1 2014# 1% 8p > &
FoRPYF IR NS T AT AT LY TEE AR A o G RPN AR H
L2 MM EA 0 5 ER- BAED AT By o




203 | TR 3

D ZEEERER 091 FFEEMEE - E=REEHNSCEETH -
OIHTAE TR 22013 4E 12 A 8 HE 2014 4E 1 A 8 H » =X EiEE
EAHRRE SR Ry 269 | - A AL R RS2 T HEER ) (1834
68%) » HIUE " RIEZE , (5781 21%) »H=72 T, (2941

11%) CGR2ERL) -

T2 =REERREMSCZ AEEBELS]

EELTH HESC RIS ELpl
KEZ ZSEBEZ |57 21%
BEEFZFEREZ 183 68%
EZEREE 29 11%
4ER 269 100%

BRI « fFE ETE

FER S NBOHTH » DL T ACEZ ) VR ENSGH BN SGABURS
(2013 4E 12 H 8 47 ABR 2149 A > 201451 H 8 H A 2150 A)
PR - HOE TEHEE R ) EEEE (1662 ) - M4 ANBHR
VIR THEER ) RERGEE (761 A) (R3IENRIL) -

R 3 =ZXREERREG G ABEALLE]

EEHH Hras ABL ELf
KEZFEBEZ (21492150 47%
TEEREHREZ  |1662 36%
FEREREE 761 17%
4EF 4574 100%

BRI - fEEE TR

— o

FERRE RE SRR E a7 - =R EBEIHE LI Bl =




LA TR B B R FRBGEAE 204

(47%) > HIBPEITEE (31%) » B2 IhREsEs (20%) » B
DHEESEGEE (2%) A TRrES ) BIZHRERER AL (33%) BEHh
(16%) AESCHVEERIRIG S (F4 BRI -

e

4 =R EENERNE R 2 KEEALLG]
B UIkE e LE |[PhEE &8 Gl
KiE 18 (20%) |47 (53%) (22 (25%) |2 (2%) 89 (31%)
BHE 24 (16%) |64 (42%) [59 (39%) |4 (3%) 151 (52%)
HExE |17 (33%) |26 (51%) |8 (16%) [0 (0%) 51 (17%)
4 59 (20%) |137 (47%) |89 (31%) |6 (2%)  |291 (100%)

BRI - (EE ETRH

FERE AL BRI 5T > Ea (information) ~ #1Ef (community ) ~
PURATE) (action) F={(FBHEREET - =HXEELHREHITE
AHASERE (46%) » HIUEHEAGEE (40%) @ F=21T#4HE

(14%) o TREZE ) ERELEPIREVETEY (7T1%) > HIUE
HAL (21%) - F=R2TE8 (8%) - "TEHEEY ) HERELIRS
AEEEAY (46%) » HICURAERA (33%) » H=2TEA (21%) -
DR HERELL B R AR > CEBE R 89% - HUUZRH A
(11%) - TERAEREERE 2@ AL CGRSBERTH) -

5 =REERREM AR REEELLE]

- GiE) (ANt TENE il
K 1021%) 34(71%) 4(8%) 48(27%)
HE 47(46%) 34(33%) 21(21%) 102(58%)
WEFE |24(89%) 3(11%) 0(0%) 27(15%)
YA 31(46%) 71(40%) 25(14%) 177(100%)

AR - R TR



PIRE FF G Studies
(Z) FEha

AWIFE R R SRR S = X R R A L S SRR R A (E
FIEARSGNE » LU E /ML Za & HHBEE R (R 6 BERNIE) -

T 6 FETBZEER

ZHiERSE  |E= el e L sk Hi

A BrEx Y 63 25 2014-03-28
B BrER 5 66 EEE 2014-03-28
C BrEx 5 28 i Bh 2014-03-28
D BEEX 2% 55 EZE 2014-04-18
E BEEHR 5 47 HiH EFEA B rtE |2014-04-18

EHE AR

F KEZE Z 36 TR 2014-05-02
G KiEZE z 66 Z2E 2014-05-02
H KEZE 7 36 [l 2014-05-02

BT - fEEE TR

1. R E RSB R R A R X
PRSI =R EBEA R B RS E AR RO

H (o F (92 E-mail ( Google Drive ) ~Fax ~ZB&% - T LINE - DU
7SR VAR B ELE EE ) E-mail BE Fax JHRAERC R (E4HY
HERHY - BN S - SEERERRHRAIE AN =R EE2ASNE
2 IR i T By v AR S AR5 1 B 155 IR W 7 T Y TE TR X e > LB
AE GRS am Y ERAERT &  JREIBR TR E B — B X%
TE > AR S 00 2 & H B EE B IOE -

APRERFEE SRS L o TR E



AL TR N e E T EEEE 206

Brof iy i BRF LINEDg* » AEEFF 4B Fofrd
oA A e o 4 Fog ot s o (X F HA L

2014)

AR LG -FHRE APV RAR/E D P F S
TR SR N FAEA S AP LA FBARG # - B
TE o deds kAR B AP i kgl ¥

- B RS REGE e (X E L2 2014)

AR AFFAGRLA SR IRE hREEL S

(e igd) » 783 mgei * E-mail & L Fax = (234 D

+12014)
MEFETHEE 2P 51 BB FEG LINE iE3k i

* LINE- B2 F & 4i2f#% LINE- (£ 4% A+

2014)

ZEETON - FAEREEHANK BRI B IR A g A > /S
I 2 {6 FH B AR R A LINE © [AFy LINE BA & A - o] DUETE
) 52 5 ¥ T iR R A A #E E E-mail RS > AL —J7 R E-mail &
B o BEEENE R AR H B - N b RS s B
I B ] E-mail © CHEREZEAKE - M Google Drive » LA
EPEE N EIHFEEERMBESERANE © 1IN - G E BRI RS



207 P ;

smfEt > EEREEEE S BB FEP ARV ERE 0 - sREE BB
[ {46 8 T A M (B R AR BOR A BB R S - A2 &R
N Ry EE RIS RAEEAE - R AR ENE R M EE (B -

E-mail ~ LINE) Z{EEAE -

LINEfHA Pieft fid & @+ 3&’% » At ﬁk U

PR HAPTE - e ERRG A I RSN

~m'

R LA 4 F R ED R FETE S ) Fraph

B3 - % oMo ¥ i E-mail 2 > R85 -

1{:7’% DL

Ph A R FREEFTE LI A rg B

iR o Fltm Lhaim o A HE IR @ % LINE i

S R o (R FA L 2014)

Mok L WA ArR i A Emall F k£ 3
A g dE Becis > E-mail B3 B 1A o 2 EAEC A

A i ‘T‘kﬂf LINER@w T FiE3 7

1 .2014)

2. B IRBSAVATES Ko A i

T EEEERENGEHNAL  HEY

1 >
Gl

( %-ﬁG—Q

BR8N EHYET H

EFFAEE - HERERAZE HNEREEEZHGEH s

fiH EFFALFRLEEEZRENSHEH -



AT RS AR e H T g 208

FH (B L) BT PRER

X

¢ {8 3
R EFRIAPT LR GE . SRS T R @R
P REEAAPTEARY o (X CAZL2014)

Kpe A Hpi B ST AGE 80 A LERI
DERRAGFARMBERGOTE 0 RS R R R
digd b oo (£ 4 E£2 2014)

2 E2 o AP R R AR (T RGRET) R

dor B -

KAprid £Ed > APELG A B - ARRFEAPD

AR g p § Y RS 'F“”ﬁ BSEE

BB o A B A AR IRIANPEP I > LAY
MR FREL F AL A o F]L MRS FFA R éfé’**
(&%) °1@?*F§&é’§“ﬁ“")§—@ﬁg_4§,,:T‘ka{g:k;é
TR L N I S T
T AL A LA FAEERETET . (7{4?*‘}51:

+1.2014)

HEXREENIER T S RFRE - LERTN M E
FEEEGELLE > BETENNTE - REFRETIREEMNRE - 25
BN IpE A DURMIEET R AN > LETER > B E AT HAE 2013
FARE#ESAER - BRI ERBEEHEM  MEEBREERE—HR

=
PJany



SN

FlaA PRI mEL X hy § ARG PR A §
*FB AT APEE R RE A o (RERGE L DR
m)°ﬂéﬂﬁﬁﬁég%ﬁﬁﬁwé’J#{ﬁ;xw%,
G A BINE L L RGeS 63 5 FB e AF LR A
Fhe o HAPTEEIF BOE o BT fhot Fo)
PP3giie 0 AP 5B e (X AL L 2014)
FLEAFZEFERFEAP (PP ) FrREEE -
PEEERL TENT G r eSS (KPP FCAE
2014)

ZEETON - HEHREENNEERROVEFREE - ieE
MG HEHEREE o G SRR e AR - 0t E B
AIRESE - S—J5H - HNEEET H ERFASHECHREER > IERE
NREF ARG - RAEZESMGHEEN 8 - BB RENG
HHpEE - HEE AT DIEARTETRE - LE A LIRS [ &R
HIFEHAVFEANGIEETH - BERFE A S VR - 1
pEE HAVEE - AMER BRI H OGS o 8] DB
ELE) °

TRAATEA (AR pr) ARG E- TRRE T EHd

o EARG SmEE ek o (X F BAZ 2014)



AL FR BN B AT g 210

WEE ST B ATAK G- BT
SR A E S R R AP giEE A LE o s

- AR (R34 A+~L2014)

5Mrﬂgjguﬁ_£ﬁ;rsgya; 13
FHRB LA F PR AFE L ERFAPT LA D
FEAPRENL CRUEFETF PN BRI (F

T—ﬁ‘—‘ﬁ E 44 2014)

g oo BEEE AR S o3 AAPERE TR T
B APEP ] FaEdEAEk s B PARAE RS M o
(}Hﬁé*—‘ﬁ C 44 2014)

Bﬁﬁ%éﬁﬁwﬁﬁﬁw’%%ikﬁﬂgiw%wﬁ

¥

o HFAPTEARFAGT AR T Ak R

.

T BTGRP RD RS F R SRNTE AL P

N
e
oy
et
s
=
i
o
oy
=3
P
=
i"ﬁ:‘s
)
-
by
£l
e
3
4
-
©

BRGAEE o (374 HHL2014)

AT EE =R TR EFEERE L S aH S E
FERIRE S - o EE A AR A S PR P B B R RS PR SR B s




211 TR eTe

HFRAE RS - REMSCHER SR " EEE R ) FEHREE (68%) -
HRETKEZE  BEREE 21%) » $=22 "HEx ) EEE=
(11%) - FEMBEHSABOTE > " KEZE ) EREENGEE AR
&% (47%) s HIO2 "HEEZ ) EREENRELE AR (36%) -
BHEE THER ) EREENRENSABEE (17%) -

AR T Z R E R R B E RS B ERE RE S ULy
TIREREREZ - b IR EZILN TEHERER ) EREEZNKT
21994 48 FERKERY " AR, BEIBEERIL 1997 4 - fE 8 5EAY

TREZE ) EREEAIRIIN 2002 5 o SR 0 =5 EEH
FIEAEHALIE - JTAF R B RR B SRR 2 - =R E TR
{5 FH 7 B B SR B R R R B S Ry AE A 0 18 B S S MERG Y
TH - " FELRE S LR T AH SR LA SR A R DAL
BEmM > WD G [ E SRR - £ 2014 FRI2E  ZREE
HIRR AR 43 BT I 750 2] 2200 A [ o B BE SO RS
HR ~ BT BRTESE =SR] - H DR A R AR

(46%) > F/VIRITEIFREEERE (14%) - EitieSEsREAredtn
Rigw > AVEEFEDIRE ~ (L& O - PREE - DIRESRIURE G » Horf DUt
GO AT (47%) 0 S8RGEHIEESIR ) (2%) -« Ehi =%
EERE A S » B O AR R EER S Ry T - HIR e E A

= ITESGER A S 7 0 BT DA A I TSN I Bl S Bt -

TR E SRR A T - =R EZAVAHARR B L A

14 THEZF ABETES 0B ERE%MEIRNET - T4E23 BT 43 20124
BRGEHGET 22N T FLEETL RHTLORIAML 4 2qfb2
WEDABNBABGIT LT HNRE > FE%RIPBLET 20215 2R%K -



LR TR BN R TR OB 212

(EETE: - H&{#F Google Drive AEIE AR E IEE - HERK
BB ENEER R AR EE - WERTRE 2 & MERER
R A - SRARSERE R A E EAREIENE - DIk R
# o BR T E-mail IS > BE K S {E ] Fax ~ LINE ~ DU e & E &R
EIERR RS DFREZESNEREE M - BEEEEHE - 4HE
B BERE > SEE A E-mail PR Fax HEESNENEREREL -
FACEESHIETE TR (EZE Y A ST EtR) - P HREES
E M RE KT APP (LINE) > {F R TIFEH LU AL G 15 R H
B o LI SRRSO ATl fe 2t B R S B Y L3R ¢ 4HAR
HEVEERAIER - V52 EIRH S G i T N RV - BT
= AASENERBRERAE N =R EZ AR BN B E L
EIEHAYSEAISE - iEL 8 - (A - @O EEHE SRR -
S—J7H > HEHEAS PAYERE L 2008 FAAAEEEEIE - £51
MRS EZE TR D ThRE - © BE L - KEZEDBREORE
MR H o &R T B AR SR A S USAERE - F I EREEE AT )
BT AEUEEARZ LU REZE  EREZ A ERET17 A (R

2R 2009) - HigEHh&HE ErVaCeE 8 A E- - H e Ak
FIFRME - M =HEE2EEEERESNGHEENIEAERE © RASETH 2R
AHIIRR RACEERE ~ BEEH TEH—Y, 58 - E6H T RERE
HiEmGERNES - B RS EHEEERIE H R ARVEH
8 H R ARHE A B FEEA B 2 EEE TrEE - ittt

15 2 % 470 1981 3 2000 & B 14 eh4 > ~ FY & & o T %R ¢ https://zh.wikipedia.
org/wiki/Y %E4%B8%96%E4%BB%A3 o B~* p # 12015 & 8 * 2 p o

16 * 2 g2 H A7 25 A ERFY @ FMRens R EEF #  2 E-mail %
EHNEET 4 3§ engnd [ LEXR -




213 S m e

AR B H T A RO - W EERE N AEE ALE - DU E RIS H
FRAMS @ B—EESFERIIRIIER -

STYTAH G A BRI R AR BLE R TR RO - H
£2 % (Macnamara 2011) $2 Hi By [ B/ Y (3 15 & B i 2 (European
conceptualizations of communication management) ° % 7l 58 § ;2 & (
reflective thinking) K EHIAE o FIE » T2 0EM BRI o
BHEGHE  EREENAT - QIZHEIHSE BB ErHAR
FoBURL - G B RESRTHHARAVERERE S - DACIFEH EHYFRK o AoH5E
A S B S A P RS - B ARG (0 A B A R R B LA
BR(F Ry A SLERE T RS B0 IE R ERUE -

AT B A LN SRR R UR S - X B TAH AR A R (RS
o Rk B RS AR R Y A (5 (Taylor and Kent 2010; Liu et al. 2011) -
Reitz (2012) AIlE AT 8 R At BF AR S S AR A SR A B Y
THAE » AR/ AR ELAH AT O IR - FEE A 1 g Bl B K
ZREK o BRILZIN - ARARKAZE AT DAGE(E F L3 fe Y38 R ZE (47 SRS
RH 2 AR (BT - TR RS 2 S i Sh B S A ME R
G 0 DA Rei T A o0 A B 52 Bl AR R 2 R R -

AT RS DTN i 2B = R E R PR R E =S
BN BN RIS T BRI G R g > RIS A PR EAH 4% BR A
I ERRAYAH BE B R RO TR B R TEAT - TEARRAER SRV ER 77 » R
FoZIRIAIERT ~ NJJLARHFTHEIE - ARWFFTREER A TR ST HE
FEHBENERRRRGS - BagRE "R VR - A
S 2 B R g o ARSI T BT DARE S [ AR R AR R s P I



LA TR B B R FRBSEAKE 214

e E G > TR R R R 2 B M R R = R R
IR B R R i B 2R AH A B0y B N7 - A 2 E(E A2 - B
HRRURERERNER Z 8 (FHER - B 2004) - S0 HAE
AV (B0 - BT EF - T APP ~ e ) - (E R -
AW TSI RECE B =R B EZAVEHEIEE - REHHHSEEZE
G2 ek S HETT AT o MR A AR BLAH G S B AR RR B 5T SRR
t - AHARAIHE B R T S AR (B (B B AR O bR RS R A
HE B EE R AE (Miller 2012)  © AHFZEEH3E = 5 & K%
BENZIE  OE=FXEENER  $TR - AIMA - DEEER
SiEEEEEEHEE - ZUEMHNEEE AN B NEERTEN 2
B BRI B AR PR G ~ SRR ~ LR AR E > ¢
HArHSRR R A E BERIMRAR T#E - RAWFTTE RN EREREE
27 IFEHEIEEAVHERRCR - DUE— PRl S S B RE R AV EH]
BRI RS R R IR AHAE I B B A B BRI -
RTINS AR - sHEHAAVER S - GERER
RERENEREMRE » T HAE BRI SR H R R ARAYAL
B DI HE A S (R LN B TE RIS - FEWTFETT7ATT A - R
B 7E AT SR H R IGEE K BT B R B SR B i B 77k - DU — D EaT &
%~ FER -~ iR & MERE RN A B ~ B
SMERE - DU HE BT EUREAYR R o DU AL ~ SRR LUK SR
FEE SR B A AR R R - RE RS A AR BRI o o R R 5 e



215 TR eme

e %)

BFFER ~ BIE 0 2004 - (HARH BATREEREG ZIRSE ¢ PETT BT
TR EE AR ) o CHRIERITSE) 80: 89-126 -

PHEEE > 2004 - (CEHERAILHEAM S RE B 2
FISHERSIAE ) < smsCEERY T 2004 SRR EEEIRE G g | - T
HEEEREEE T 6 H 24260 H -

12012 (FREREETE 2 BB © MrTEihE 2 6 SE
FHE) o 101 FEERE SGHFETERRKRS -

02015 (HEBSEERSTHIBRREZER T T HFEINGERE T

WEREPEL ) 2 HT) o H 255-278  URBRIATRYEZ: ~ BIKAIE 4R
(BERMEE | R EEEERESR) - mE  EEEE -
FR&GAN - 2012 > (EEER REHBUEEBIET H mEWE) -« BlILsCm A

[+

ERE e AThE L5
REE 0 2001 (HERRRCORFEEE BT R ZAIEE) - BILSGEAE
ERE e AThE L5

SRERNE > 2009 0 (REPEMREZEZERE N « DEFERNEZEE
EEEZ AP o (EREHEER) 31:81-112 -

SRAREL > 2003 0 (HEREE RN ) o 20 B -

BREFE ~ ZI4UH > 2006 - CEEINEFEEE @ B IR E R 5 S
BUHE AR ) o (TEEEREET]) 10:109-153 -

FEHERE - 1999 > (ERNEIBRHY A S BLE R INE 2 AT © (3%



LR TR BN ERFR QMK 216

HBHIEZE ST ) o CHRIZRIHYE) 59: 91-131 -

ZILHH > 1998 (SRR BEEHREHEUGNE & SHT) - (BX
HrETEmE) 5:167-209 -

01999 CREEREFE RS ARSIV AR K R EE T Ry - LERA
BAFERRBE) o (BILECAE KR ) 78: 337-386 ¢

ZEhE A0 2014 CEMEK) 0 FHEEE o kBN R RE
EEE-3H28H-

ZEhE B e 2014 0 (EEENSE) o FEHEEE
EEE-3H28H-

ZEE C ol 0 2014 0 CEMERNK) - BAEFE - BRE  HrE R
EEE-3H28H-

ZEht D2t 0 2014 0 CEERGEE) 0 BRI - ZAET  HEER
EREE=Z 4 H18H -

ZEhE E Sk 0 2014 (EERESS) o BEERK - 2 BEER
EREE=Z 4 H18H -

ZEhE F A0 2014 0 (CEERRE) o BEEDHK - WG KEZE
ErEEE - SH2H -

ZEhE G2t 0 2014 0 (CEEIEE) 0 BRI - mER  KEZE
RErEEE - SH2H -

ZEhE H2A 0 2014 0 CEERE) - BRI - mER%  KEZE
RErkEE - SH2H -

Armstrong, David J., and Cole, Paul, 2002, “Managing Distances and

&

aiy

%

Tk o BRET ¢ R

Differences in Geographically Distributed Work Groups.” Pp.167-



186 in Distributed Work, edited by Pamela J Hinds and Sara Kiesler.
Cambridge MA: The MIT Press.

Barnes, Sue, and Greller, Leonore M., 1994, “Computer-Mediated
Communication in The Organization.” Communication Education
43(2): 129-142.

Bordia, Prashant, 1996, “Studying Verbal Interaction on The Internet:
The Case of Rumor Transmission Research.” Behavior Research
Methods, Instruments, & Computers 28(2): 149-151.

Chan-Olmsted, Sylvia M., 2006, “Issues in Media Management and
Technology.” Pp. 251-273 in Handbook of Media Management
and Economics, edited by Alan B. Albarran et al.. Mahwah, NJ:
Lawrence Erlbaum Associates, Inc.

Chesley, Noelle, 2005, “Blurring Boundaries? Linking Technology Use,
Spillover, Individual Distress, and Family Satisfaction.” Journal of
Marriage and Family 65(5): 1237-1248.

Cornelissen, Joep, 2011, Corporate Communication: A Guide to Theory and
Practice (3rd edition). London, UK and Thousand Oaks, CA: Sage.

Davis, Fred D, 1986, A Technology Acceptance Model for Empirically
Testing New End-user Information Systems: Theory and Results.
Unpublished doctoral dissertation, Sloan School of Management,
Massachusetts Institute of Technology.

Daft, Richard L., and Lengel, Robert H., 1984, “Information Richness: A

New Approach to Managerial Behavior and Organization Design.”



LR TR BN R TR OB 218

Research in Organizational Behavior 6: 191-233.

Dijkmans, Corné et al., 2015, “Online Conversation and Corporate
Reputation: A Two-wave Longitudinal Study on The Effects of
Exposure to The Social Media Activities of A Highly Interactive
Company.” Journal of Computer-Mediated Communication 20(5):
1-17.

Edley, Paige P. and Houston, Renee, 2011, “The More Things Change, The
More They Stay The Same: The Role of ICTs in Work and Family
Connections.” Pp.194-221 in Computer-Mediated Communication
in Personal Relationships, edited by Kevin B. Wright and Lynne M.
Webb. New York: Peter Lang Publishing.

Fulk, Janet et al., 1987, “A Social Information Processing Model of Media
Use in Organizations.” Communication Research 14(5): 529-552.
et al., 1996, “Connective and Communal Public Goods in Interactive
Communication Systems.” Communication Theory 6: 60-87.

Gibson, James J., 1977, “The Theory of Affordances.” Pp.67-82 in Perceiving,
Acting, and Knowing: Toward An Ecological Psychology, edited
by Robert Shaw and John Bransford. Hillsdale, N.J.: Lawrence
Erlbaum.

Gillin, Paul, 2007, The New Influencers. Sanger, CA: Quill Driver Books.

Giurgiu, Luminita and Barsan, Ghita, 2008, “The Prosumer—Core and
Consequence of The Web 2.0 Era.” Journal of Social Informatics 9:

53-59.



Golan, Oren and Campbell, Heidi A., 2015, “Strategic Management of
Religious Websites: The Case of Israel’s Orthodox Communities.”
Journal of Computer-Mediated Communication 20: 467-486.

Griffiths, Mark, 1998, “Internet Addiction: Does It Really Exist?” Pp.61-75
in Psychology and The Internet: Intrapersonal, Interpersonal, and
Transpersonal Implication, edited by Jayne Gackenbach. San Diego:
Academic Press.

Hazelton, Vincent et al., 2008, “New Technologies in The Formation of
Personal and Public Relations; Social Capital and Social Media.”
Pp.91-105 in New Media and Public Relations, edited by Sandra C.
Duhe. New York, NY: Peter Lang.

Henderson, Alison and Bowley, Rachel, 2010, “Authentic Dialogue? The
Role of “Friendship” in A Social Media Recruitment Campaign.”
Journal of Communications Management 14(3): 237-257.

Holton, Judith A., 2001, “Building Trust and Collaboration in A Virtual
Team.” Team Performance Management 7(3/4): 36-47.

Hyllegard, Karen et al., 2011, “An Exploratory Study of College Students
Fanning Behavior on Facebook: The Influence of Technology
Acceptance, Identity, and Market Mavenism.” The College Student
Journal 45(3): 601-616.

Jarvenpaa, Sirkka L., and Leidner, Dorothy E., 1999, “Communication and
Trust in Global Virtual Teams.” Organizational Science 10: 791-815.

Kang, Juhee et al., 2014, “Enhancing Consumer-brand Relationships on



LR TR BN B RFR QML 220

Restaurant Facebook Fanpages: Maximizing Consumer Benefits and
Increasing Active participation.” International Journal of Hospitality
Management 36: 145-155.

Keenan, Faith, and Ante, Spencer E., 2002, “The New Teamwork.” Business
Week, pp. EB 12-16, February 18.

Kirby, Erika L. et al., 2003, “An Organizational Communication Challenge
to The Discourse of Work and Family Research: From Problematics
to Empowerment.” Pp.1-44 in Communication Yearbook, edited by
Pamela J. Kalbfleisch. Mahwah, NJ: Lawrence Earlbaum.

Li, Shu-Chu Sarrina, 2007, “Computer-mediated Communication and Group
Decision Making: A Functional Perspective.” Small Group Research
38(5): 593-614.

Liu, Brooke Fisher et al., 2011, “How Publics Respond to Crisis
Communication Strategies: The Interplay of Information Form and
Source.” Public Relations Review 37(4): 345-353.

Lovejoy, Kristen and Saxton, Gregory D., 2012, “Information, Community,
and Action: How Nonprofit Organizations Use Social Media.”
Journal of Computer-Mediated Communication 17(3): 337-353.

Lowry, Paul Benjamin et al., 2009, “The CMClnteractivity Model: How
Interactivity Enhances Communication Quality and Process
Satisfaction in Lean-media Groups.” Journal of Management
Information Systems 26 (1): 155-195.

Macnamara, Jim, 2011, Public Relations Theories, Practices, Critiques.



Sydney: Pearson Australia.

Macnamara, Jim and Zerfass, Ansgar, 2012, “Social Media Communication in
Organizations: The Challenges of Balancing Openness, Strategy, and
Management.” International Journal of Strategic Communication 6:
287-308.

McCorkindale, Tina, 2010, “Can You See The Writing on My Wall? A
Content Analysis of The Fortune 50’s Facebook Social Networking
Sites.” Public Relations Journal 4(3): 1-13.

Mersham, Gary et al., 2009, Public Relations and Communication
Management: An Aotearoa/New Zealand Perspective. North Shore,
NZ: Pearson.

Miller, Katherine, 2012, Organizational Communication Approaches and
Process, 6th Ed. Boston, MA: Wadsworth.

Miranda, Shaila M., 1994, “Avoidance of Groupthink: Meeting Management
Using Group Support System.” Small Group Research 25: 105-136.

Monge, Peter, 1998, “ICA Presidential Address: Communication Structures
and Processes in Globalization.” Journal of Communication 48(4):
143-153.

Olaniran, Bolanle A., 2001a, “Computer-mediated Communication and
Conflict Management Process: A Closer Look at Anticipation of
Future Interaction.” World Eutures 57: 285-313.

Reitz, Amy, 2012, “Social Media Function in Organizations: A Function

Analysis Approach.” Global Media Journal 5(2): 41-56.



LR TR BN R TR OB 222

Rintala, Niina, 2008, “The Impact of ICT Implementations on Social
Interaction in Work Communities.” Pp.133-152 in The Social
Dynamics of Information and Technology, edited by Eugéne Loos et
al.. Surrey. England: Ashgate Publishing Limited.

Santra, Tirumala and Giri, Vijai N., 2009, “Analyzing Computer-mediated
Communication and Organizational Effectiveness.” Review of
Communication 9(1): 100-109.

Scott, Craig R, 1999, “Communication Technology and Group
Communication.” Pp.432-472 in The Handbook of Group
Communication Theory and Research, edited by Lawrence R. Frey
et al.. Thousand Oaks, CA: Sage.

Simons, Marianne E., and De Ridder, Jan A., 2004, “Renewing Connections
and Changing Relations: Use of Information and Communication
Technology and Cohesion in Organizational Groups.”
Communications 29: 159-177.

Singh, Tanuja and Cullinane, Joe, 2010, “Social Networks and Marketing:
Potential and Pitfalls.” International Journal of Electronic Marketing
and Retailing 3(3): 202-220.

Solis, Brian, and Breakenbridge, Deirdre, 2009, Putting The Public Back
in Public Relations: How Social Media is Reinventing The Aging
Business or PR. Upper Saddle River, NJ: FT Press/Pearson
Education.

Solomon, Charlene Marmer, 2001, “Managing Virtual Teams.” Workforce



80(6): 60-65.

Sproull, Lee, and Kiesler, Sara, 1992, Connections: New Ways of Working in
The Networked Organization. Cambridge, MA: The MIT Press.

Stephens, Keri K., and Rains, Stephen A., 2011, “Information and
Communication Technology Sequences and Message Repetition in
Interpersonal Interaction.” Communication Research 38: 101-122.

Stevens, Peter M. et al., 2000 “Organizational Communication and
Information Processes in An Internet-enabled Environment.”
Psychology & Marketing 17(7): 607-632.

Sylvie, George, and Weiss, Amy Schmitz, 2012, “Putting The Management
into Innovation & Media Management Studies: A Meta-analysis.”
International Journal on Media Management 14(3): 183-206.

Taylor, Maureen and Kent, Michael L., 2010, “Anticipatory Socialization in
The Use of Social Media in Public Relations: A Content Analysis of
PRSA’s Public Relations Tactics.” Public Relations Review 36(3):
207-214.

Treem, Jeffrey W., and Leonardi, Paul M., 2012, “Social Media Use in
Organizations: Exploring The Affordances of Visibility, Editability,
Persistence, and Association.” Communication Yearbook 36: 143—
189.

Trevino, Linda Klebe, and Webster, Jane, 1992, “Flow in Computer-mediated
Communication: Electronic Mail and Voice Mail Evaluation and

Impacts.” Communication Research 19(5): 539-556.



LR TR BN ERFR QML 224

Trist, E. L., and Bamforth, K. W., 1951, “Some Social and Psychological
Consequences of The Long-wall Method of Coal-getting.” Human
Relations 4: 3-38.

Vaast, Emmanuelle and Kaganer, Evgeny, 2013, “Social Media
Affordances and Governance in The Workplace: An Examination
of Organizational Policies.” Journal of Computer-Mediated
Communication 19: 78-101.

Walther, Joseph B., 2011, “Theories of Computer-mediated Communication
and Interpersonal Relations.” Pp.443-480 in The Sage Handbook of
Interpersonal Communication 4th Ed, edited by M. L. Knapp and J.
A. Daly. Thousand Oaks, CA: Sage.

, 1992, “Interpersonal Effects in Computer-mediated Interaction.”
Communication Research 19(1): 52-90.
Zuboft, Shoshana, 1988, In The Age of The Smart Machine. New York, NY:

Basic Books.



25 T

1. RIEE -

2 WEATH

fyEx— : NEDTiRISIR

1. KEZE 2. BEEER 3. BigH

3. BESZ4m5%
4. BESTRERE -

5. MESCHEA
6. ASZHIA
7. MESCEHER
8. MsR AN B

9. ARE A

i
A
H
: 1L TDIRE 2. tHELLER 3. PREE 4. 88 5. HAM

10. JESCIRAY 1&ER 2. 1Ll 3. 178 4. HAl



LR TR BN ERFR QML 226

Bygx— - ZREEDECKH

L BRI (e ) ZBEGE - 1818 - HAVKEHE -

2. S EATEEIAG (Mad ) HVEEIFIRDL - RS « BLSBfvas -

3. BEAMRHEES (E ) (WAIEE « TERE - TIEREBUEETT -
4. B EAIEHIE (E) NERETRET R 2 ERITE Ry BB IERa ?
A EAHRE S s 2

S REREHGERREHENVERHEEREEH®? TEEHR
fa] 2

6. R EMnSEHE Hen It B EFEHE EANEE - (A -

7. RFEH A R B = B LS > HE AR AR R G R R R
fa] ?

8. HER BT BRI B E R E T E (P20 : E-mail, LINE,
Facebook ) ? F% & THE ANV E BRI ROMET T AV (B ERES Ry ] 2 Hplssian
fa] ?



	_GoBack

