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Brand Community Characteristics, Community Identification and Brand Loyalty:
The Moderating Effect of Brand Community Types

Student : Szu-Yu Chen Advisor : Dr. Chiun-Sin Lin

Department of Management Science
National Chiao Tung University

ABSTRACT

Recent advances in information technology have created different media for
self-expression and information sharing, such-as blog or community. These emerging
platforms enable consumers to get useful information easily. Corporate starts to notice
the benefit of using these channels to approach consumers, especially brand community
have getting the attention of the field of business and academic.

This study addresses three major characteristics of the brand community:
technology acceptance level, interaction and rewards for activities. The relationship
between how brand community characteristics affect community identification and
brand loyalty is examined. In particular, how the hosting types of brand community
affects the relationship between community characteristics and community
identification is also examined. A survey investigates into TV game console and online
game communities have show as fellow results:

1. Community identification was significantly influenced by technology acceptance
level, interaction, and rewards for activities.

2. The hosting types of a community have a significant moderating effect between
community characteristics and community identification on technology acceptance
level.

Community identification significantly increases brand loyalty.

4. This study also finds that community identification has mediating effect between
community characteristics and brand loyalty.

Key Words: Brand community, Technology Acceptance Model, Brand Community
Integration, Community identification, Brand loyalty.
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é: % 4 (brand community integration, BCI ) » # ;i’n ERAAEELL- B
SEF g B AR R o BRI B RS pEPR G

R enfg % 0 o] 2-1 9757 o

= B% > McAlexander, Schouten and Koeing = R L) Pdp i AT
{7 4 Tk 5 751&'1}% ﬂl“f’?;mau‘ fwl‘m)\’*ﬁfﬂ%%ﬁr%ﬁ* i Sy
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ﬁ%i;g%&@ﬁﬁ’%ﬁ%%?%ﬁﬁﬁo%w%ﬁ’%*ﬁ&§
MAdFF g —‘g Mmoo fF“:T‘k.n-\Farr”ﬂ HFig iE N A u,% T e 50 AR B 2
LA I H AR A A SR Wﬁmﬁiéﬁ’kﬂ*ét
P Ay iz (Berry,1995) o pteh 5 im— FA W A L BARERN iy L)
@’47*@éi§ﬁﬂ@%ﬂ’@ng@ﬁﬁw¢%p%é§ﬁﬂﬁﬁ
AR TP ZGEMED T - B mé_r‘%ii WA &R SMALT R
*’ﬁ% R P AFZENEE > (AIHEEDIHT ”Lr?if"r °
RE %, < > na i
[ R o) S Rt Y S i
L
REE <
Muniz and O’Guinn’s (2001) sn&-49 4+ 3 = & Bl
gl B &
His Rt a4 R

AL R £ (BC) Y P BEE S P s i

Bl 2-1 &HFWgAar3z a8 L32M %

7L kR © McAlexander, Schouten and Koeing (2002 )
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(interactivity ) ~ @@;{ (technical mfrastructure) frﬂﬁiﬁ» x%’_ i (service

value ) »
(=) AT df:

Szmigin eh= & JFEiEiEk 0 & AR P AAF LG S # g Ly (customer
bonding ) B~;i->t4k 3 &bts;&m %fr\?a‘hﬂfr’igmyfi;}i.%?f o AT A PR
A MY E AL A LERAFENLTE L BHEL BRI ol
BEEER RARAENERALETERAEF DL o Aok m@ mpﬁx
ASRTUBREAET R BA AN 4 LA E N LS DE A
HoAt QRHEREN AT BT RTRE

(2) PHRAAER

A7 ﬁi;}im)@,pq };‘l; T éf%' fﬁi%ﬁ'gﬁ#ﬁﬂ."lja rT-,_'giJ‘_T: ml% lﬂj\ﬁ]}&)&'ﬁ'mﬁv
e 0 g PR T ARG R A R G o Ao 222
%J.;}liﬁgétﬁk m '3:11 uz\IfLﬂJ = ‘é“_&’}%{_‘i y 7T PK?’ Hbi‘&"‘%ﬁ {qpﬂé;—

TEEFUE AR AN DA S IRGE o
(z) MRirHE:
Bl 2-2 JRIG B2 £258d =BG A > e 454 ¥ T B prd
ErLE B R AR A 4 e FIG RIS R R G EAEE B P BT 0 T
1;

Ple @R R 5 T R B 4 S T TR IR R ol T
SR AN S Y S R i g
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2.2 FHELHEY
221 ##FEZ#3F) (Technology Acceptance Model, TAM )

F 4L A1 Ed Davis (1989) #r# d > iz d - B R EAR R Y LR A
Fen— U A YRR R Y H HOTATE AU R X A2 & - Davis AU
* Ajzen and Fishbein (1975) #3224 {7 5 2% (Theory of Reasoned Action,
TRA) % Ajzen (1985) #2317 % 3% (Theory of Planned Behavior, TPB)
E- IR S L E N R Uy ;égﬁ%ﬁ&’@aw%%ﬂaﬁéﬁ
B OB JARRIR Y A HP PRI R o T A R LG ]

(- ) M7 5% (Theory of Reasoned Action, TRA ) :

15—7—‘]?—?*7%55—1%"}5—' BBk (1) B AR Ap e RT S E R
S (2) B A A mwm PHRF AL AN BRRBRLI 2 B
Tﬁ_\i,ﬁiﬁ\"év\‘;—ﬁl LB TR CTARRE o 2P LR
L ng‘fﬁ;iﬁhél DL BRA S BRI - BARFIFAE LR X
Fledd & 245 T o & f oo P S AR - B A RE FAE LT

RSN Y SR

B

wmA_Ajzen A3 TRA chat B 5 > F15 B RA {7 5 3 7
{ﬁé\—ﬁ jz%?é)ﬁﬁ,* B 3 oh 2R - _&L#m# 3§ @ - TRA mﬁﬂli%%“rﬁ

BaeAERd] ) PATR O LATHER A i 5 HS o

N ARETE S ANE T EEER A RARE
PR SRS S R B RS FE
AR £ 117 5 % coip M Bl gt o
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GRS N AR A E R A RARP R SRl 6 5 R
Bl b A2 R RE S o blded P AR ARG i R b
fefh s F B AN S S g R R R A 2

LRI FERY P{EFL

Davis B & z_ % T 3 > T de » f Ay B 2 A F WG E N R EEL R
Al AkREZ A KpAIR A ﬁ;,afrm‘*’ * 4 (Perceived Usefulness) % 2 Avenk
* 4 (Perceived Ease of Use) o H ¢ » indweng * X £ @ * X Fin - BH
TR E S BB P (R 2B R R R & fe‘ * ARG IE
TB AR FE e R o ¥Vt % e g B (Attitude Toward Use )
a:}ﬁ B * f FHE MBI REY DTN AR OETER R T 5 B
( Behavioral Intention to Use ) n\fﬁ;_ e ﬁ € B * K LT o RS o
P Al g F e iR (Actual Usage) 3 i dic> 7 Fig * ¥ 4 3
r_pf,;;}g;% ;g/j m-’ﬁ uﬁzfﬁfﬂﬁ;};? ’k&o

|

B fo'rr]'ﬁ * r’}

& * M & * ehfF RN
- ¢ i e J ¢ I R 2 L
Ik R ES N YR

FMI‘-"ET’;' #* r’}

B 2-3 fLas pol

AL kR ¢ Davis (1989)
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222 PHEXEA ML

R 2-3 A Davis B i 4o et Hode X HOA T ) E 0 i B RO TG
W A#H O B RAESITDLE  LHRY ARERY 75307 8 SR
I - Si G UL -] - SRR U I Hop) 2y G AR
&kt (e.g., Venkatesh and Morris, 2000 ) » » A% 3% 4 47 8 45 & et b R E
,I‘a ko (e.g., Vijayasarathy, 2004) - § £ & K 335 B L i a] 6 3 g 2 ik
ﬁ%ﬁ’ﬁﬁmiw%ﬂ@ﬁu&#ﬁé&ﬂﬁﬁ%&’ﬁﬁﬁmmﬁ
R R R EFER Y VRN G TS S B F RGeS B Eh
ek 2 R F K FE ARAF Y BB LM whe s B A g

FEREF R YO

g

el i N

G

]//éf‘ ﬁ»‘ﬁ‘-&iﬂim| e ©

Pane AXKAR S FHnh TAM i & 3057 7 et "ﬁh’vﬁ oo H e
B R b M P ALFE B o ek B F R EHR TR G AL
ﬂf??éﬂﬂ*”m’luﬁh@%iéqbrﬁm%g; Bl - AT
R TR TR M R YRR e FE S B FEE R
’i’rz’:‘){jx‘?lj‘fl_Fm; hE R > X PR ERAT RS E B R w4
( Lederer et al., 2002) - Rommetal. (1997) » a‘ﬁ VAR P AR g B Jr#
PRFPOFTM GAAIFN AL 0 FFEFT UNEF PREBHEALEGEL
PIREFE T 0 & itk %\ﬁm#—%\ﬁafr% 74 Wz A 4 &E%%c%ﬁmo

%%ﬁ%ﬁg%%f?ﬁmkﬁﬁﬁﬁiéﬁﬁ“ PR
S AR APFHFFECLLTZ > AP FIATRINIFESRY &EF D
%1% (online quality factors) # ¢ 12 DelLone and McLean (2004 ) #73% di ¢
@r%iﬁﬁ-ﬁﬁ;\i TAR o B YA méﬂﬁ&— B R T ART U TR
T i RERfoRBEETREFE - AT FPROREL PR ST
FlRE R A ATy ek W n FBRRY ST
TAM eheh 2 e @ PIAEF B G ARV AEFA Y e > SR &
T %~ AR 5 B8 * A3 ol 42 F1 % (Preece, 2001 Yoo et al., 2002 ; Kuo,
2003 ; Koh and Kim, 2004 ) - 12 * & %% DelLone and McLean #1 i ]
REPSEFFE

”ﬁ E ;fq.m—ﬁ
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(=) F&F (information quality) :

FFER L RBTREDTAST LT AND N s LR EE S T
M Ae i > 54 (Nelson et aI., 2005) o #Fw| e and ¢ 25 o Ho AT

m

I NE ERE g FI LU F R STOT AR S F A PR
WE RS Eé’ﬁf:iﬁﬂié?—‘kﬁﬂﬁ’iﬁﬁﬁ R F Hack 4

'g: ’Ll__“’fgra | l‘»PE ;(!:""'/9:-1: ¥ FEE* » 1 ]% * - ﬁ«-\!—' j\ﬁ] JL P\ B WJé Q M °
= »6

3 iﬁ TAR A ~ F 2R kv PR ok SuensiEld
WAL G RSET LG w o F]5 R T 4 ai,m']vat oo B A RARTL 5 AR R
# —Fﬁ%&* g B PBE F Tl o Yoo et al. (2002) » 53k AR A
@ﬁﬁgﬁﬁ’ﬁ¢ﬁﬁ$ﬁ%ﬁ%@@%#“&#%% B FRFER
A~ f:}%';fiﬁ]%ﬁi A S A F U BT NG R PR Rerbend
BE o A0l — BB SR etk ffbi&),@gzﬁuli%— B EPaE P BB B R Y
B H H agkar PR N %J—‘,E'_'fr'%-ﬁl g g Fxﬁ-? ”ﬁ i@ g o

(=) PRax&F (service quality) :

JRA®G A b M L a4 > AGRAEET -8 FiEzy X
3 A it 4 o DeLone and McLean # 7F &3+ B a3k 8 P 0 AR £ IRGR
AFMANAHFPOEFFZ - TR DAL T4 24085 He ol
g o TSR R R BEAFDE L L BEET
e ,'}ﬁﬁ%f&’ 2 ]~ B A lb’ﬁ“‘%mﬂﬁbi\?
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& FAL € o 25 7 Tajfel (1978) riAk ¢ 3k 24 (social identity theory )
f2f4it € sl (social identity ) » 2 4 ¥ 3| p 2 fy},’“* B BT 2 B
L RoAp e ¥ ¢hiB 4 B 4 znlke (personal identity ) ik A B B b chdE 4 B o

Turner(1985)4p 41 = fEzule § 2 3 (8% » 9100 g — B A $H R R e A% 5
fé.i[;&%ﬁ]ﬁ]gﬂﬂ H A T H AR Tiﬁr&ﬁigwg[’a » Bain B R H
MigA 4 28 - ALERPEGY HIRFd = BR Fres

W

1. A& % (Cognitive Component) © B 48 € p 4 4 3 » 3240 p
GBI oh- > TR RS E W AR B Ap e REHE T e
“1‘%“4 F"J"ﬁ AT W] o

By

2. % &% % (Evaluative Component): #-p ¢ s S F| B~ chit 6 & f o
W E o . @ep £ (group-esteem) ik IR o

3. R &% (Emotional Component) : 5 — f& %> BAE el g o » 2 FrR en
K TEFS LB R DR -
#1% Tajfel (1978) 1 At ¢ :ulk & BB A HMY ¢ | L pop Ao

ReHEMY g § el icsiﬂfr—g Wh A o 5l it 2 R F

’1&7ﬁ@##ﬁﬁﬁgmkwm%%kﬁ&mﬁﬁ%%ﬁ@@%&
F5 o Riketta (2005) 325 AL ¢ 3ol £.p 4 (self-concept) - R im »
?ﬁié*":}i‘(]ﬁ]%ﬁq\'ﬁ A2 ATz "fb’]d‘}'é)l% B ang g o Al gmu
AR At (4@ p e @Y - 3 )~ FR L (Bde &2 F

Ren- 3 5 8) fop AmAip o & o

Flib A B LR A ALF AL FRF AL S AL § 2L AR > AP W

METF F"‘ i ‘E"% 7r:"—r:3:mp.uﬂ—:’ = 'E‘*&_'\’} :

1 BB Rty

R e S Asd hnfF PR A NE L M ¥p AL B

oz g YR .
Tl 5 E

- | o
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%iﬁ@gﬁ&ﬁﬁ&?i&ﬁ%ﬁ% ARFE P R

3. ZHu = fidpinitaniie:
Hedd o 6 S| aBAFF- X3 HEL PR G Apindiya.

I AR g R T U 3 R Flig R e o B¢ Mael and
Ashforth (1989) # v 38 . X B AL € Lk 7

(1) #WMF LR 2 Pl Al BEREFEE AL BRIk 5 (2) ¥aam
B B R R HEMG 0 §HENT A ROER (3) BB
chprl  BARV O A fRE B BRI e R T RER LR 5 (4)
FR D AR A BT ARSI A EE R S F

- NN RN R sy %;‘«F,u‘ 3 #f e (e.g., Ellemersetal., 1999 ;

Bagozzi and Bergami, 2000 ) °

M Ak € ILle ¢ A2 2 e % 139 Mael and Ashforth (1989) s sR5 1T

r (1) BREEPERE LB IEMOES (2) ARk § B EEY
UG 0 BIAeEM PN SR~ I AR L el Y S (3) AR
gl ¢ A2 HENY ERFEDN P E LG - REDEREF L 5 (4)
AEREA NS v BREF R RDFONE AR oENEY A EH SR
=~ B % o

232 AMHERPHSRALHELZAMST

Algesheimer etal. (2005) % & — B #-3] 4 7 &M AL AL 7 b R T BE 0%
WHREZALRE F 225 T2 hERAEI AT
FRASEBMEE G 0B vl B Do G5 2 NRHELR T %
Pl FSEBR - a oM B2 NAFEDRPRS o3I BRIEDFL -
AR E R e S AL T ok

&q
-
a$

He moapad il & (brand community identification) £ & F 4
B ARF G- B F o T A i B R (belonging) ¢ .E%Y%&
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v § F A S s AT - i SRR LR A A 2 B R 3 AP
e R o 4 ¢ phe dp AL g Rk (social identity ) € — i f& ¥4 - ;I&qur;
SR AR E PR A 0 7S R - 4 = i (e.g., Bergami and Bagozzi, 2002 ;
Bhattacharya and Sen, 2003 ) -

WAL R AR @ﬁﬁ%k{ﬁﬁg”**ﬁﬁﬁ°%‘“q*ﬁ“ﬁ
4 KFiEAZ 0 T B4 £ Munizand O’Guinn (2001) 348 &3 a6 o &
BN nk £ ﬁéﬁ@]%ﬁm'ﬁ-}g oo Ak g e IL R M2 ARG R
ﬁ-;,g &% (Ellemersetal., 1999) & S-4gAr 357 3 ;ﬂk B2 AL BEALFE SR 2

e 7 B % (McAlexander et al., 2002 ) - #]* ;.Ua ﬁ’i%& B R AR
B s RN o e T T RGEARR I F

AL ERE G RS DG G e . McAlexander
etal. (2002) % 7. %27 Jeep i% B &4 75 5 (4 (Pff 2 & iR AR A
A% # 4 - Muniz and O’Guinn (2001) » #.p & £ zs;": Tl S | g A%
pe R Nt g R H B AL AR - Algeshelme etal. (2005) g
# WAL 42 (7 5 (community engagement) Ej § % ¢ H @ &

PR G AR ARSE 7] P gH%iW#Hmﬂﬁ

=1
fos
- R
|13,). )&_

RIPp AFF L F w0 a8 (2004) @02 28 RV ok 2 AL 54 475340
FILEHMER 7 q"?w_‘*%* AR SE T RE - e
SR e A g0 AT TR 4 0 @ LR TG EAAF AT B E
KEME AT AL o PR (2005) RIEuY E= F SAVRIN (28 54 % -
BN EGAFEY GE 2 G RS SFRMAERF O L HEIAEL TS
Ko FIE- KB LCAEALABRAAFERFT I Ea HERLPRE

u
+
=

W —mbe
3
-
{yde
‘—\-'
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24 EMEPFR

241 B ELBERE IR

Kotler (1989 ) ﬁzk,w BETELFRIPHEFIIRIrFchEFo§ &
*%#?EF BREPFOPFE > TG F R3F 5 £ & s B4 > 4ot

FHFER o b o A i‘gﬁ TR 4 gt ¥ hoeT TR 0 LR R
mﬂk**-A%ﬂ<w%>ﬂ%mw1w§méw*ﬂﬁﬂiﬁ&#%%ﬁ
AR RN BHG R YR FERMEE OLH BRET CHRERR

&
)@.\
=

Fos A A HEY DR s o E W erkE o @ Oliver (1999) i %
Bl E FE s e Y IR R FOERT L A R RERLELY
PAHAIREF BARPRERRY P HT R -

PFERRF TR FH L F g"f&ﬁgé
FRVRASBY v RS R R L
B FEY Gy RS ARE R ‘g”ﬁ?ﬁ“
LHE PRI LG RPRIFLY F R
ERAEOM GEARE s AR EA Y ER D
ARPFROTRE T 4 A F BBk d o

?%L’jf'1£ﬁﬂﬁw¢wﬁ;
iR f% E g o F
Tk IR REYEET LD
% ip £ (Kimetal, 2004 ) %2

AR 0 RIS TR ARk

Rpa E B L PHSMEPRDTERG FUFERIFET B G o
7 7 g5 & (attitudinal ) 22 i % (behavioral ) o %] 5 PER A ficd 7 a0 N & L
ok R fRF LT s LANTHIEARALRRE X &
SESMY R ERES R LTS LE ALY HE -
B TR B R R A L SMABAETE - A
CFE B EPRIES R SRR ALBA I LB
PR QARG G WEME DRRE-HF SRR LPFR AT o S R
W BELBRDET L YR AHEFF LR SR BT SRR
WH R R AR S RE o B R RS IR e e
TR SR LR B G

\rT

mr

=

ﬁf« B &3 A (attitudinal loyalty ) :
& »up}#}i,&#}z}/ﬂ [ :'r‘?é-’#ﬂm_l_m FL};L —E
BREM o A @x.g)@] G B R N AT

o T EEe ik

-l
PEFEER &
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2. 75 & A (behavioral loyalty ) :

¥ ARG RER LR (purchase loyalty) - Fidpi) § 4
WEHERZTER T PHMETERAERTEE RMY 7
MRS o R F R 2 AAHEN G BF
A S 'E? F* CERFRGI YR CHEASE 4/5‘1:
P -ESERWEEFEFEART B
2R L—ﬁP'J/m'Tiﬁ—“?fﬂ-r‘%’fﬂ'@"R‘P#EF\-’"m
Boomid o T EFTEREE RMET -

’{s}cﬁﬂ‘i“ﬁ”““é-\
mmvm

=

242 HWEBEROHEE D E

i PRt i T
Bdp R s ¥ £ 3%
S
R E MR AR

)

;g4
ﬁ

BRFTAZAEREEGEZA BEG > T AFE &
Wi s @ TR 7 A Ap iR F £V REE L
g7 5 niE e gtk o g iR 26 TR
Rt H'”v\‘%'l)jh = Fdp R

B

& 1
2,
A
&+
P

™ -mk-
ot
Py H“l

s
£

[

]

ﬁﬂ%
W

% 45 3
() SWLPRLBRSE:

B A T ﬁ&wa; SRR L R HE S
Menip4F > Em fi oL AR B

1. &M k45— 5% Guest (1964) % ‘)ﬁ"}i’f AR THRENHE N
REFER G R TARIELHEA -

2. &M 4% 3 Monroe and Guiltinan (1975) Hu i % i‘ii)i’ 7

REERFE TN 3 LB EREFRLBA -

3. B ¥ z@iEg % 2u2 4 Jacoby and Jerry (1970) # -
PHEAASELE P 2F2ESF ANUEREI 2= BES
FER S ) AR 0 A H AR REES ROPER L B AR > AT R
BRLFRARS
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inac s gsE 2 f Jarvis and Wilcox (1976) #-#& X ~ ¢ 2 BHIES &
HulE s o g R il A s B0 7 1k £ 7 & CL=(RR/AR)
x{1-[BA-(RR+AR)]/BA} > # ¥ RR 4 7% & %M #H AR £ 7 &%
Tl BA AT F Il ans il @ CL AT SR AR

(Cognition Loyalty ) » ~» #cA% 3 £ 7T L F R~ 4% F o

(=) SWLprz 75k

7 edpt LR YFMY 75 k=R LA - Jacoby and Chestnut

(1978) WA M7 3 LFRT F TIB4E

1.

B
FENERGATLAR FERBR D E LG I
T

2\ 2N
B oedpih» SR L R NFE ik e

LR GIEER R L R B G Soenped o 0 F RH LT o
BT AR A R B B R 2 0 i ¥ 2 50% R E A

PR RAGTRE R F - BB O RN AT A
WV B G AR

PR SR B R R ) § R BT o U

PSS AR LSRR E RRIMT 75 o

A\
K5
o
P
2
T

S -k © Cunningham (1956) 12 d FEER B e N E KL A %
B FAR PR EEVEE ORI 2 REE AT &0
PR FEHFPAGR AR R AP RS
WRETRET o APFRPIFEARTL TR A S
Z AR BRHFEE tDay (1969) 3:ni 7 ML BR  Hinsw F L
FILolh ITUSRLBERINFPRIFFHFTEYHLD
AR e

¢ A&z  Towle and Martin (1976) #d o § % L7 § o Xt
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4. Brand Builder #-3¢ : Baldinger and Rubinson (1996) #.{7 = & # A}

By L%«Lm&l?i‘—‘% WFrag 79 CHMEPREZ BEe > T

r 50%'1 FREAB LR ~10%~50% 4 ¢ & ~10% 2+ & K

PR Pi'/ﬂnﬁiwpﬁﬁi TAZ B (L) BRLFRRE

R RF S BAAEE (Prospects) ~(2) R frim 5 LR AP B

s 2 F LBt (Realloyalty) 2 (3) fi B &AM F L LB
R % 9E33 8 % (Vulnerable ) o

5. Gronholdt et al.(2000 )= mEERL G e AR & R R A (L)
BEEEME A ~(2) v A BEEWDOLHE ~(3) BRI LA
(4) 22 BE 3B o

243 EHMLBREETRAFDENAT

B hE L A B LR AR BE SRR

G kL pRMFRE LR
S TAES SR L e SR

T5 A AR FTEREE
& + (Jones and Sasser, 1995 ) -

X @ Fournier (1998) # 7+ 2 F)#F;. 3% P B0 BR R R R rrdnds s o

{ B EMGE s LAFRRTuEAE - F 5 T A FRMAFR Y & 7 SR
;ﬁlij*u”ﬁ WEEETRE %éﬁ%i{%ﬁ‘i% B AT EARY € F T
A SRS FH AR SRR R F T FA R A S L e R 2
¥

=t

o

¢

3

BARMAMEMAT R  ERIFHEIYEFIPIBBELAfLFR - T BR

*ﬁﬁiﬂiwki@ﬁﬁﬂwﬂ’ T FEFESOE E A EN IR
U PR FEGRCAEEDEFE > FRBLAGLFRIEA DA G o Iy
P iR B e }Hﬁ—p PR R HHASLHAR KRR R TR AR
[ “"i} iiﬁ'%’fé‘?‘ | 50% AR T o E R R F SR EAOR R ¥
BARS  BRAERAARPAFERF TREY R
e g o x'ﬂmx%’}é'fr - Rzg) ﬁtx‘?‘i“‘ & A
7 4 %ﬁﬂﬁﬁiﬂ*iﬁﬁi@«‘% Tk oM 2hiRg LR @ E R He
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Muniz and O’Guinn (2001) @ & SWALEY FR - 22 A0 7 %H
T g S EHLFRfEREE G T4 E o &£ ¥ Muniz and O’Guinn
(2001) %= 3 > McAlexander et al. (2002) PRI 1 S ARERR Y R —‘F‘f
B~ Y AR F&p,a;gdz,ff“’r’;tz—ﬁ—ix.é»ﬁmr GRS TR H B AL S &

W AR B SRS FAS RS A RS RASEE SRR
ﬁ@ﬁ?~%&,«ﬁ¢4m&%wﬁ~%@ﬁé FAe g hg € 3§l 7
HAREERELSBATE, E2EWLBER - N ERERME

McAlexander et al. (2003) l{'liﬂf*i%plﬁ W Fid A EES K
RESARHBELZLAERZFE doBl 2-4 977 ¢

[ CE RS2 ] =[ WE LB

"M'
\
—

Bl 2-4 SMAFFELEFEWREIBAFLARZLPE

74 %k © McAlexander, Kim and Roberts (2003 )

McAlexander et al. (2003) =% BIRE 55 3 Nl S L S = s 2 L
=Y %‘WL iy a;F,uFJﬁii%mm]—f L AR PR L g * M By ?ﬁ L F T AT
FIOAXBFE F EFERIB DT a7 o

%?ﬂpiﬁ%@%i’iu%ﬁﬁﬁ%%%mﬂﬁﬁﬁﬁﬁﬁﬁﬁ%
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[ T AL 138 47.9
PR R At 150 52.1
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412 Ly R¥z fPE RS

EEIGR L] R IR E R RRAHEEE - SR ARE
ﬁ%‘{iﬁ ‘ﬁi%iaupf"ff'p ﬂ g Fﬁ&ml ijg{'}’ *ﬂl’g ﬁ.ﬂ:i: '&\T‘% 4_3 i 4_7 ’:'Li_/“ ’
7 ﬁ;g;a;z#;_a kR o

(=) #HHELR
L_%’Lji'f&-)» B el o fg—“fll_?:%rf'??iﬁ L EE Y A4 0t @ gk
%?mﬁﬁi’iﬂgﬁ*&%i4%’»aﬁ$m$’%ﬁﬁﬁﬁﬁﬁﬁ

HLARAA D T dkbarcg AL AW I e 9Tl o LY A | HALH

Rerhandm X R E’a#ﬁ%fﬁ?% o

2 4-3 PHEESREZ TofeEEL

g %8 BLRRR Lok | EREL

AT R E AT 4.00 0.820

FARF | raEATARE Y 4.09 0.844

o ML LA D FEPTR 3.97 0.824
¥ MFERET f e kAR AR

N k. N 1895 o 404 | 0.840

2R L F A ILfRZ BT
SR e T g v P 4 g Un 4.05 0.775
AFERET R A A SR hg R 3.92 0.926

rwga Feamitirpm 3 - 2 A B2 A SM Gkt 41 ~ 43 2
Bom Rl T odch 4

bt 4~43 2 F > Bt A SRS SNy FEAE
*ﬁﬁﬂi%frf:‘ﬂ’ﬁi*ﬁ%ﬁ?ﬁ&%ﬁﬁﬂiiéﬂz #35~392 F » 474k
VI e AR R ﬁﬁz;—%m@%f—gz; i ms 2 fed
fé%‘ﬁ?&@f‘mliﬂﬁsc/‘*“(%? 412 FF > NEARESR 2 FenI #3445 h
3 o
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e R T

K SR ey el AU S ey

BB Tiog | REZL
AL B A S 4.32 0.609
AInG B A S g A 4.10 0.675
% EBASEARES L d 2 - 4.12 0.728
AT EEERE AN 4.11 0.763
AR PR ERILEEE 7 Ha | 419 0.626
NeBTBERLE B R 4.24 0.698
I AT R S 4.25 0.702
g A S B 5 et M e 4.01 0.708
b H RSP AT R 3.65 0.718
e RS FERADE A 3.50 0.708
% %ﬁ%?ﬁﬁ%@ﬂ%é&ﬁaéﬁ 393 0.746
WL 2 PR

EORIR S L R TR R AR 3.68 0.810

, g~ e 2
“w; i%i%;]%ﬁw@é§m&¢# 4.09 0.709

I N R R et A=V )
P % AR BTN %\2 g. 6 4 403 0.717

FREAE

iii;lﬁ%»]iyfﬁ;ﬁﬂﬁﬂ o FRAIE BB ApROT A RAR M
ABREIE A3 3T 3 422 FF > @ A Aphl st T 35 4> 34
BT ALFEE S R 2 A E W T

4 4-5 R EEE L TR

BT

LT fEPE R

pie i

pe BB SIE Tiogk | REE
> & FIFALE kv WEE AR S § 2 i

e | FASTERR o) 0.618
A FEAE | P FR

A DS 2 A e HLEHELN IR R i

fﬁ N PAESRREASEE ] s | o813
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BE S 3rde S 4R B T3 eh 3.82 0.774

AT U AL ﬁ iy SR A 3.69 0.830
AR B H W f 5T i@*?‘ﬁ 3.76 0.700
TR ' '

L o 3.76 0.828
Cupm | B S RREH
S o AE A BFAN R NT B R
" § B L 0.880
R 5 &
Fl LA G e T H WAL A B,
! e il 378 0.691
AR R AR S

(z) AFERF

BALFEINE GRR  THEE AN 383 422 0 NEAAAE LR ¥or gk
B

2 ARG TR AR o Bt ARG AAHEG- I Y FELG N EER
BIALEAE o R ARFEEER
% 4-6 AFEREZ THOfBE R L
g %0 BERE Tiafe | HEL
AEE P AT A 4.03 0.662
AEPFLELAD G P i 3.91 0.700
AgrirzEd |G Ap 0ent 3.75 0.718
A e A EARE A R i Bt Rl 3.80 0.743
ABER T AL AR 4.22 0.662
AL E AN R K 3.80 0.749
AFFRE AT GEATEEE - A 3.84 0.708

B R LR PG X P EHE R i

£ m
B2 T A 36D 422 k1§ FRIIFRD § R @aE
7
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24T B LR T IOREEEL

e %0 BRI Tk | FFA
MG B R A T A )
{,? " T 420 | 0.717
PN TUSpry e TR

o HASEER 391 | 0.762

SR g&@aa

AT B g Y B AN A 408 | 0.689
F e B R LR TR ERTIRE
pERam " 361 | 0836
P R o AR R A

42 GRER A

421 BR¥T

AF2 7 % * Cronbach’s a 3 #f dicia = 13 & 45 %% » 199 Nunnally (1978)
HlEri R iR 0 <035 R A MR ;035<a<07 *AY TR a>07
PRI AR SRR (202) - I Fart FR =06 T fLR S
M2 G RIDLT RLFR

T4 4-8% 5 AP L A 4L #r ke & sh Cronbach’sa 0 T B R

Wi 2 AW B 084 141 0 A SRR L B
5 0.9 12 b ekt

FlUL M T AT R A K

B AT e R G RRE

BN A R |

FLADEAET ARG R OR A

% 4-8 =R A4

v 2278 #ic Cronbach’s o i&
ﬁiiia‘%ﬁ 6 0.867
A E R L 14 0.902
S BIAL T B e 0.838
HFLR 0.906
AR 0.844
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422 3R E

PR GRIE L S AR R T RARBRL 2 dpth o T R B R R
(content validity ) frz& s (construct validity ) *#F 34 & 47 3 73K 3+ el
LT LS fraR o

(-) Pjoe

ﬂilﬂﬁﬁﬁﬁ&{ﬁﬁM€1£{?®§? TR R % - B

FP (Ao )e e T8 - BREIELTF P F2eA > § X LI

H2 7 F] **zamp&wsmﬁm’ HEAPRPRERE R

?ié PG AR FEA T BERBE L FA L L LEF TR
6 ,

*E R B 2 % % p *t McAlexander et al. (2002 )~ DeLone and McLean
(2004) ~ Rosenbaum et al. (2005) ~ Algesheimer etal. (2005) % Gronholdt et
al. (2000) % # f%—*ﬁ FEAG AFOEER L T R LR
H2 2Bk ﬁ},a&:‘@igk . ‘ﬂ%p\ T EEREERA L2 ER o T A
TR EREEARE RPN FoTR

(z) gk

MEEFFF AT RAERE & mrﬂ% BRI BRFEE L TEHITR o ik
FHFE BT A 47 > £ SPSS A & 4 ¥ B2 (principal components) s 3
Helg <t 1 kA2 EF L &ZFE k%.'l“iﬂ*ﬁ%? kPR & FE ang ask
o 1 B R fEsh2 B+ % B2 (Varimax ) #5 31 Kaiser-Meyer-Olkin( KMO )
B E M2 BEE D5 4 06 4 ~ Bartlett 325 %t 8 % K8 0.000 &
FAEMOPHELRTF AR FE G PERREE A 04 P RAER
2 FlHEf g x* 050

1. PHEELR

A 45 5% % 4 I KMO=0.856 Bartlett =% 2} 1 ©=742.104 * & ¥ |+ % 0.000-
AAREFOER TR RGEEFFERAY T HIELZFRLFE
FR07 RAOEERE L 60.166% 0 T FF AT KN DR L R
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B AR RALE FFERSFIOLAETS BRI PREER 5 7
FAHEEET- BEF RS- AETE AL R P+mé%*ﬁ st
Gt BRET RS FRAM G 22 o I A RTASF

REEA BREEH A BFE- L THEERSR -

A o
T e *m}}

\m&

14-9 PEBLRZ TEAA

B %37 p F& -
5. AFREF @ ITEFT F o~ fFTn 0.788
3. MARFERELADFEOTR 0.780
2. MAFEOTAREER 0.779
6. MERT LB ENIHFILHT R 0.772
4, AFEREFT AR F R EAF F R I 0.770
1. AFEOTARIL B RT0N 0.764
FHE 3.610
F iR R (%) 60.166
KMO B~ if |+ 0.856
Barlett 3% )& <_ 742.104

BEl 0.000

2. FRALFEFE

™

A

b SMALEE B L T E A 4% % 3 R KMO=0.877 - Bartlett 7%
=2257.156 * & ¥+ % 0.000: % 7 KT hE b FE 5 EECASRIE AR T
b RS R L 67.39% 0 THEE AT N AR A RSB AP
B P 4o T o

F1% -

=
@ﬁmﬁﬁr%jaﬂf WA BFFEFEL
0.7 b ek > @ FiciE 5 4626 2% R
T ARG TR ASE K - B
W2 o AP HYLA BRELE TR AR -2

’?«*
=3
=
=
~=
2
m'm
Sy
el
N
di
4
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SR EH e AR MR R AT
bR 25240 B AR REE S
IR R R R

BFF =P ¢ T AR L AR AN Gy R4 0 R
2 FEp R EE 0Ty > BrpkiE s 2284 BAHEERE R L 67.39%
T RFF b s TR R R ER G
% 4-10 SWAFFELEL FF AP E
BEEp Flid- | FlR= [ FlR =
6. MEHETHTMELH B P % 0.795
5, ARFTHEREEEFCHE T Ha 0.795
2. A5 B A ORI D 0.778
3. ¥RAFIAABREE LT 2 - 0.764
7. ARG EBEYEY LR 0.760
1. AEEERAS 0.698
4, A7 g iSIERT AR 0.696
8. S\ ETid W LR S ehip BE e 2 0.576
14, ApreidEEad @ 2 36 > B 230
e 0.854
13. Ao e EBASIAIFHOEFEZA 0.829
12. A F]de A AT RS P A 0.731
10. TR ERADPE L 0.841
9. TR ENSNT R 0.800
11, 272 7§ HEBAIE TN P 42 RS 0.796
HpciE 4.626 | 2.524 | 2.284
B A il % 2 (%) 33.043 | 51.073 | 67.390
KMO P~ i +» |+ 0.877
Barlett 7 2 ¥ <_ 2257.156
B E M 0.000
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A 35 % % 3% . KMO=0.847- Bartlett 3% 25+ %.=770.057 * & %+ 5 0.000-
LAREF DR FR S G EREFRAT g0 A0 140 5 2 FR
fiRE 052 0602 Buwerg R F 3207 2k Ao Eg
B 5 ATA3% > THRF AT RN LF AR L R R AR TR
FIE e fof BAn B fofE D B Rl 2R E S PR G > 5d TR A
FEEms- BFE o B - FRTT &R RT TRSA SR ddth

BB R BREAM A R 2D o FIY AT ﬂz—:‘a%&m B AR
Jefhd BRELE > TRFEF- S LE T RERESR I

34-11 Hpir¥ A o TR A 4

UES F & -
8, FiAiAnLA Hu s R et U ARR REARHEER 0.759
6. T U EAFSE %M'H? Beeze T Bt m R 0.749
3. AT s H UL R LA 5S40 ME 2 0.731
7. AgAFFAR BB AHENT B RN ER 0.723
2. LRI EHL AR 36T 8- g 0.700
4, P RAITIeE M T R 0.696
5, AV F AR :}p? Fal) - o S 0.605
1 HFadeEvy L ERAS) T oY Fa 0.510
FrieiE 3.794
A ke (%) 47.430
KMO B4 i *» |4 0.847
Barlett 7% 754 %_ 770.057

B 0.000

4. FLF

A FE I 8> > KMO=0.907 > Bartlett 3254 %=1157.801 * %3 ¥}

% 0.000 % 7 ¥ HE b FE 5 L7 FE A0 b E B AEIE 2 7

Fh R 06k BrpcE S 4482 RAEESE S 64.031% 0 T
'%Av\ﬂf ThHER LF DN R RSl AF Y 515—'7‘? fna TAAEDE -
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3 4-12 A 2 F)E A4

R ¥Ep Fl k-
6. AMELIAFELR L 0.854
7. AREREACCTICRAAESFE WA 0.852
2. MERFRLELAL G OV 0.821
4. ALEEALF S Rl B R 0.817
N N 0.798
3. ABAIAR G AP ER 0.783
5. ARFR MV AHE DR 0.659
B s 4.482
A A iR % 2 (%) 64.031
KMO B~ if +» |+ 0.907
Barlett £ 25 #& = 1157.801
H¥l 0.000

5. EMESAE

S R s R PRy s KMO=0.797 » Bartlett 7 25 # ©.=516.412 » s % |3 %
0.000 4+ R&EFNERTFF 5> FLEFFZ L7 p ot 5 BRER 2 7|3
R A07 b HpeE i 277 A AR R L 69.244% > T FE A
P LR L Rl AR E AL TERLSBRE -

% 4-13 EMELPR2ZTFEAITE

R EEp F& -
3. ATBEHY B SR NE S 0.890
2. FiBEMANGAS e RE > A EFLMT 0.859
1. NgdaE B FMDE S EN TN 4F % 0.833
4, FOBATEBEWAS TREE - B AL FR 0.738
B E 2.770
F e g R (%) 69.244
KMO B~ if *» |4 0.797
Barlett 3 24 %_ 516.412
B % 0.000
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43 AnMA ¥

)-8
i R 3

=

>

-
7
?

%ﬁ%

ey

431 WP Wi

AT 2 EMALER B B TR A 1 i 0 ¢ 8
£ s B o AP M A 1T R BT ST AL

AL L Pz BiEG 2 Roa

432 H¥ERFES

e R FOLApM o H P X g

2 1A M

MEFR2ZAPH

g

HRFEEML AR IR FOLAPM > ApM B E 0607 -

433 R SWAEEES

PHEBER « B HEAEL 2

FehrApm oo Y g

WAL L&

R LER2Z AN

p i % #c (Pearson correlation coefficient) &1 7 % 8@ 4p B 1 ep
e (J}‘ E é r‘}) %W%Z\ 4-14 L fF"lJ.Qrv’T ,43\-%% d-%bl:;,/ moo

<r
2R~

4

AL B AR A H R o MR o

L AR ERA

Z X REA R GRS o

7. 4- 14 Pearson 4p B 1% #ich 45

FREAS | TR b | FREAR | PHR | FEAE AFER | SRR
M BE £ 4 +f B4 %R BRI | F PR
*REAER
1.00
B
*Re g R
0.376** 1.00
B %
xR EH
0.577** 0.345** 1.00
R M
PSR 0.244%* 0.237** 0.224** | 1.00
Stk H S
) 0.390** 0.517** 0.609** | 0.289** | 1.00
B o fk
A FH R 0.470%* 0.391** 0.584** | 0.353** | 0.671** | 1.00
PR 0.746** 0.475** 0.519** | 0.304** | 0.488** | 0.607** 1.00

TR ) R A AREFREL 001PF (BE) AMEF -
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4.4 TBEFRAE L

[ERLERE o 2 Y A (o) j\,{ﬂgb‘“i»fﬁ——ﬁ Eﬂi"% % 4 p<0.01 m&?%,k}_ﬁﬂ‘

G Bl e fp e e Kjgfﬁgéq\*frffé‘b fln%%gtﬁ&m53}i‘ff'1 W 3
EERALTIRB oo Pl A SRR S AW FHIEHE R TR

A\%;ﬁ.] 7 l"] "L*#—K?'T‘;A'F)‘»pﬁa\ﬁpj}o
441 R SRAFRFPAAFDE LMD

BRI BMAE S BABRENE BTN 2 R4
HApB 2. BEACT

Hi-1: #HE R HadEri o e 8-

H1-2 : A3 F & EFFF 2w B8 -

H1-3: %&b 3 ad e sl 3 ik 4 2 » B8 -
(-) FHELBRELHNE MG

AT U ERLRES BEEEAOTIOERS f o aAFRE 2
T S R Y et il s B FHPHELR

S 2 BT R B o BEEE T

% 4-15 FHAEE R EAF DR L FEMES S 1 4

R? B E (s PR F i 2 5 ¥+ | Durbin-Watson # %
0.124 0.121 40.640 0.000%** 2.104

oo Pxx (U4 ka2 E p<0.001

@EFHS R F Y %Y > BF (piE)=0.000- &5 A FRE
REAFESHR S 012 24 e BLATRL2 B 4750
@FER R E LG S L & o @ Durbin-Watson 4237 20 % A A0
2 R p AAp eI % oo
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#04-16 P R SRR G B (s 45 4

i §f (e
% e i tie | EEE | VIF
AR | R
(% %) 2.677 13.711 | 0.000***
AE LI
PHEEXRE 0.306 0.353 6.375 | 0.000*** | 1.000

s i THw% | (%2 B8 % 5 p<0.01

AR T A kRS R p B0 0.01 (B F -k (£=0.353)
VIF & ] 10 # B & £ ﬁﬁ&&*&oﬁ~$%@%ﬁﬁ$ﬁ%%ﬁﬁ@
%ﬁﬁw{%imﬁﬂwﬁﬁﬁﬁwﬁ’Wﬁﬁﬁﬁ@ﬁ%%%ﬁ 22BN
R (75 o b g or b H1-1 2 B o

(Z) SMAFEEHBERE LM G
PR M AL £ BRI 2 Bl e A 1 0 0 g AL

é‘.}_f]}kfgj-ﬂf#* (ARG RE L X e B H B
Bh) chTIo@ERG P ¥l d AAFRP L TIO6E L ¥ &% fFs
P e s RECEEE > FREF AT RN G Bk FIT AT

g
A

417 EWARRE R £ AL e RS A 4T £
R? A E {5 e R Fi % %%+ | Durbin-Watson # %_
0.396 0.389 62.016 0.000%** 2.164

oA 2 R F (E p<0.001
WEFHNEFEOFR T %Y o F Rl F i (p ) =0.000 0 & 1A

¥R szi,v;%ﬁ*; FIR?L 039 b 4wy «\}Er;mﬁ*ﬁ@@%ﬁl {Eo‘u
3% & o @ Durbin-Watson & 4%:5 2> N £ L2 B & p A ApH DI % o
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F4-18 SMALENE £ SR EILE U B 17 4

i § 5
% i fo i tie | BEE | VIF
AR | R
(¥ #) 1.122 4.990 | 0.000%***
S REAE SN 0.159 0.152 | 2.611 | 0.010** | 1.583

Lk
= 0.171 0.185 | 3.658 | 0.000*** | 1.199

g H G | R 0.378 0.432 | 7.543 | 0.000*** | 1.544

P T LB p<O.0L 5 R, % 4 B F 8 pe.05

d F4 4187 AR FERMGE A e H U LERMGS B Sk

piE ] * 0.0l chdg ¥ k& @& A2 KSR G2 piE | 0.05 8 ¥k
? zfzﬁ@%&L R R e b R VIE e 2 g )

» TR AL G R SRR AR o

Fobo p AR g Fo oAt o FREABRRER AL p Rihs K
o e RE R AR IR IR i AR Gl
POEET L BB APHE R R s e éﬁ?ﬂwwﬂﬁiﬂ’ﬁaé
PRELFEAES IR EF O E L PR (2 %> 1999) - sk
FirwpFhgrgn s o8 E [ holhgs s (5=0432) &7 %
FEBfERAS B SR E L EM % (F=0185) iy WP AFESR

EARFEY R B H L S iRy AEIH o A EFHEH SN L EFE T KRG
L
k=

R
AL gfﬁ‘wk§4%§ﬁL?F@Mﬁ’*{ﬁ~%i%ﬁﬁ
H1-2 -
(Z) SBisEEbrcEERsakr . B ik
T

MRBAEER N BRI T ISERL p R A AAHE
LfF 2 lfj_ﬁ_f«\/ﬁ%ﬁf»’ i FA T el e~ BHOE R RS
‘,’&'1/'\5?‘"‘1 ﬁ k=2 @.uk’\g&mﬂ% Rd % ‘é.“-‘% EEEPJ_'QL"T :
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% 4-19  SEad3EE fOE S AL TN @ RO A T A

R? B E (s e R F % 55 % 4 | Durbin-Watson # %_

0.451 0.449 234.487 0.000*** 2.122

ool 4 s ¥ i p<0.001
SR FROFMY %Y Fie O ¥ (p ) =0.000 - & 34

Z% RZ?F%ﬁ;meZ; 045 2}V 5 £ p 1\}5?;:—,1?*%5%;1 {EJ&A
g*;‘g;% o m Durbin-Watson & 472 N EAE AR B E p NApM IR G o

% 4-20 SR EEE R ALE LR i A 47 A

i&ﬁfﬁ“f,’?_&
XT3 f s tiE | EER | VIF
AARE L | R
(% #) 1.200 6.721 | 0.000***

‘ F:\.LFE'

\*ﬁr

BB 0.717 0.671 | 15.313 | 0.000*** | 1.000

e I—***J A4 &«?‘-’S‘ = p<0 01

AHTHET R RS el p £t 001 PHF KR (4
:O.671)’VIF B 104 A RE ARG o - BE A AANIEY

Q&E%‘*i@m B AE IR R B T o BT HLS 2 ,gk

E
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442 AL hT Frck

ARG SRR A B P AR (d 2P s 2 )by S (4
ﬁ%ﬁ¢f>ﬁﬁlwowwu%Mfﬁ&waﬁﬁyﬁﬁPPWMk%w
BHAFE LR 2 B e+ S (moderating effect) » 4p B 2. iRiAe T

H2-1: A3 PR R EAFERRE 3 F##2%% o
H2-2 : A A S A EF S AP T3 F 2k o
H2-3: S A #H A H SO F LR EERAERRFT G F 82k -

T IR R T A & f;rs 4 +7 ( moderated regression analysis ) #siit o
PR RRT o P A% SR TR BF 2 AR Y 2 1T IR S AR50 i
Rlic 4 o Tt g R % 2 BHEAS R ROt R N - R T Rl R R
WMEFAFT S H DR e r F R REE R A R APREARS T T
HERREE TS DR S E S AR LA e SN L S
@*$$’%?5m1%%&m1_1*ﬁ%éi’vvuﬁﬁﬁﬁ&%&
20 fBLE BiciE & o] Z] #oorig 2 enF sk 333 (Kleinbaum et al., 1998 ) »

ip*uﬁﬁ LB WWﬂ %@?%ﬁ&ﬁ%ﬁﬁﬁﬁiﬁ@éé
TAAE) Y «M,%;;;g}’aii'iaf*;; BB M5 2R FRH N - e

170 BE R AT

% 4-21 ARFHILF R EMACS A 1

R? B E (s PR F i 2 % ¥+ | Durbin-Watson # %
0.535 0.529 81.449 0.000%** 2.247

o PxR UL B E E p<0.001

RFHSEFEOFETRY PR FM (p iE) =0.000 - &34
FoRE R EAFEHR A 053 b AaruFaoEgel gLk
3% & o @ Durbin-Watson & 4&i7 2 R AR A2 Fm p N4phd I % o
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% 4-22 AL F RRA T A

Bos - v i
tie | BEEM | VIF
o i T3 FARE | R
(% #) 3.906 171.001 | 0.000***
7}4 - AL 5E A -0.108 -0.096 -2.274 | 0.024** 1.088
iz FHELR 0.125 0.144 3.352 0.001*** | 1.128
fe
AR S 0.298 0.249 4.856 | 0.000*** | 1.603
SR E B TR 0.539 0.505 9,721 0.000*** | 1.640

oo Pxx (U4 RE @ p<0.01; 7% ) N4 &g ¥ @ p<0.05

d AT A B ALHER Gz B Rl p EERFLE > AL
> EALE AR T R BT R 0 - .E'E'J%wmp A
R EAERF L e B R RS AAREE R0 A 1-1 3

2T RN o Mg AR s BN R R -
B s 0 B S MAREARAIET A K T s o i S R s
ErE PG - LB FEON SRS FESET ~ 0 RS IESERHE
RPHXIT TR IFL - H LT T BT

%0 4-23 AR R AL LR B G B RO A 4T 4

R? A E {5 e R F# % %% |+ | Durbin-Watson # %_

0.548 0.536 48.413 0.000*** 2.247

e I—***J A4 &«ﬁ%lﬁf p<0001

EFHSEEFROENTRY PR F I (p &) =0.000 > 2 14

kRS REBFESOR G 054 1) AapruFoplgr il s
;L A & o @ Durbin-Watson #4315 2> S 435 LM 2 B R A AAPM SR -
Bk d 421 7 4o BN - BN - e RPY 0535 F 2 1 0548 Eir H
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FOR RS R 2R e 4 0 2 0.013

% 4-24  SOMARRE R AR RN R B 4R T lee 4T &

i A LR S
tiE BEE | VIF
T % e e S AR | ARE
(% #) 3.910 165.317 | 0.000***
S AL 5E A -0.107 | -0.095 | -2.269 |0.024** | 1.091
PRELR 0.149 0.171 | 3.767 |0.000*** | 1.278
*%—i A AR 0.275 0.230 | 4.277 | 0.000*** | 1.786
%S SV B 0.517 0.484 | 9.261 |0.000*** | 1.687
TYPEXf* #£42% A -0.214 | -0.123 | -2.731 | 0.007*** | 1.248
TYPEX S Ak 3 5 & 0.027 0.011 | 0.210 |0.834 1.794
TYPEx4 &k # @ icf | 0.074 0.034 | 0.666 |0.506 1.638

FITYPE & 4 i abasg sl (A L B ¥ @ p<0.01;0 ** | X 4 & ¥ i@ p<0.05

g RN P o o p RS T R REARR LT TR VIF Y
TN 10 IR o BT T Bk SULEDR AL 0 AAT R SR R SULR AT -
Bt BRI T chde (T 0 WA B3R ) pf’%gﬁmrg}gj’!; B R (T

Mfmg ’ ,ﬁe AT FRMVIF @8Ry y 3100 27 £ R

P AL s r R ERE O N D ¢ B AEGA SRR R 3
e % 37 i FIAFKOF (F3F 1 s 7 (8 §=-0.123 B ¥ & p<0.01) F]p* H2-

Ao B PR R YRR LR S &m%kﬁ* ﬂ#%wﬂ'i
FEF IS ARG FRE > HH2-2 8 H2-3 2 22 o i SS EL EY
S AR RO T #%’iupﬁﬁﬁ»&mfﬂ*ﬂm#ﬁéﬁﬁi i

e AR o

o AT R REMETEAS LA BHE S AuLAT
ﬁ’iéﬁbﬁ@%ﬂﬁwﬁﬁ@w@ﬁ’W%%wﬂﬁﬁm%ﬂﬁ#ﬁ&

61

J—’lg:l—z"’”g’ = A4




F et ik b A 3T

JIFA\ \FIL’FJFI ‘}'\’—’ mFg,? % o

% 4-25 A FEREGS AT A — RAREE A A 4
A R? App R | FHe | HIP D-W # %
ZLE AR 0.570 0.561 64.553 0.000*** 2.267
D AAE 0.527 0.517 49.801 0.000*** 2.163

plxxx i 2 kg F (B p<0.00

i EF 5

1

¥ F iz akgFEs (p &) =0.000: ‘Fﬂ_@ﬂ&?’? R 2t
2

%% E‘WRZ 056”P’ﬁ?%ﬁ—a‘iﬁ”Rz—‘;’i’é’%iﬁ'fﬂ,ﬁﬂR N
Lo FaERE L AL R

T2 N4 @fi—iiaaﬁhgp A Ap IR % o

MFM AT %Y o 4 AT S ARRA S AR

A3 eh R? g
052 o AT

& o ¥ ¢t > & F o Durbin-Watson i 4%

% 4-26 ALFEILI I F oA 17 & — RALE A 4 A

% AAF R ® fF |

tiE | ¥ | VIF
A1 IR AR R

(% #0) 0.085 0.274 | 0.785
? PHELR 0.251 | 0.290 | 4.455 |0.000*** | 1.444
1.;- AL R L 0.262 | 0.193 | 2.877 |0.005*** | 1.522
S B A B R 0481 | 0.436 | 6.653 |0.000*** | 1.462

(% %) 0.446 1.349 | 0.180
Pl paase 0038 | 0.043 | 0.710 |0479 | 1.024
i’i‘ AL R L 0.289 | 0.265 | 3.303 |0.001*** | 1.819
SV HE b 0.556 0.515 | 6.473 | 0.000*** | 1,797

ool R BE @ p<0.01

62




APTREET I AHELT AR NT S AEY o S EEL B L
;4

%”%ﬁﬁk%ﬁﬁ%«ﬁw piE s EEE KE AP RIEL R P

FOUFR A P AAEY o PLEERR R HAERE DM R ¥ ok

wmﬂn,@{@fwmp P A HE R RHAERF LG BEF R

fvme@ K 3 S8 f&O@%g RMR G o BB 5%

< 5 Z] #%Wﬁﬁ\ﬂﬁ%ﬁ%» & D2 PR G F sk o
AFERRP

X

e

p AL

.——-—-——__-__—

Bl4-1 SR EPEas RERFRE LT HE%

PR

AL SR A T AR R S R AR 2
J%ﬁ%,%@¢1wm,ggv@aﬂ’uawkiu;%g%%%%ﬁ
ﬁ%&ﬂmﬁ%”?*%?w?mﬁJ Hite o A FRG TR S F 20 h

_,l
F

£ A Ak P PREEXREY DT AETE, K Sodn B AR 4 o SR FELR
ﬁ@w;%%§ﬁ%’ RN TR LR E AT R 0 A Y
%m*ﬂf%ﬁﬁ&?%ﬁﬁﬂ’%ﬁ AF P R R AP PR T

63



X

443 AERFETHLERZ M

MmeARZF £F s

H3 : ‘ ‘:':\.LPE' "f}r‘;" NN Fﬁ)i

-7 0

AR UAAFEILR - BHELRHAOTIOERL Rk d SR L B R
-2 £ o {giéii‘iaxﬁ_é g H @ * ﬁﬁ;‘év\ 15 ¢ g i i~ BBERE o F
TAFRRFE SN AR Z FOF S G 25 FT 40T

Z 4-27 GEFEILIE 8O L O R R GRS A 4T A

RZ

= 2 ¢ e 2
AFE DR

F & 2

i e

Durbin-Watson # =_

0.368

0.366

166.883

0.000***

1777

2y o [ *x*xx
EEEg

5 & A ¥ E p<0.001

IS F R %Y o F R R F L (p B) =0000 5 & FIA

o RPED SR L 04 14t
%

+
~ 7F

=T '—'“ t‘]’ ﬁr; E’ﬂﬁ*f% % .;51 ::1

57 s

# o m Durbin-Watson & 4%:72 > R A A2 B p AP IR % o

7 4-28 AP E S

MR R St s 4T A

i ff 1 d
o % Hc 33 | HER | VIF
KA | R
(% #) 1.336 6.540 | 0.000***
AR
+ LR 0.669 0.607 | 12.918 | 0.000*** | 1.000

oo P U e % (@ p<0.01

AT SR AR BE DA ERE S VIF @] 3 10 4 AT &
EARPRFAE T - BEALAAFRR EHEFHM AT HER DL

Boo &L HI 2

BFR o

64

i




Bl a Y C EERE AR W AR R AL IR b
o MEAFERRREFHACSMLBR DM R R 7 R FP I HAATER
Pt R ESFYfer Rl BR TR E Y *—‘ﬁm@ ¢ o vk
# #a® £ »c% (mediating effect) & 2_-o

AFT 3 4% 7 Baron and Kenny (1986 ) #rif ik en? 4 sk &2 477 2 5 M
IPE TR R = 1 ] fpﬂ;‘\j\ 'RK’—,:‘H}:%;:

L p A TR R 2T F R g
2. VU A TR 0 REe o LT ATF O i e -

3. MM RE S RS ERIE R F *%ﬂm’?miﬁé‘ﬁ P
B¥HEE G A% > 42c% (complete mediation) 5 = p % #c
RS o ‘a‘.#féf‘i‘?f ﬁ% 3 2 p Ry ¥ e AR
Bl b o1 2 flico Bl &304 ¢ 4 2c% (partial mediation) o

Ryp it BT kA G Rl THEE S Az B B
T AL R SWAAEE S S S H AR o EF AL HE R (T S
frieM L AR 2ZF P Aok o

A e SRR REI N BRE Rt B BN - A g
ficd FRR A R fFEN O IR e TR % T L 44 T ReniEEge T
BEEE Y S R PHEL R RMAEE L S B P RS ARSI
XS BAHE NP I E DI S B Aotk thr D E Y -}55}? 2
HEE s T2 (S el P B AR - BN = R L e Efg 4Bl )~
TR 4 2 FREIZEFAR N TATT p R d 4 %ﬁx{%*?%;}
POARNA Y S grnk S f S AR p i SRR B S
P RARERT G REAT R TR B s -

65



451 A¥ERFIPERERASRLBRLY 4 RE

d T AT Ar FRRFERS PR Ay Y A R
Fobo SN RGN Y o g p Rl ¥ Y iE p<0.01 & p<0.05 g
FoRES, XA EREG e M

™ ii:}i;}%’;& B3 ”F' /P Ff"')im T s P /\%&7P4a‘$v»up€' S ETFJW‘
‘\xé’ﬁfﬂﬁnhxwﬁﬁﬂ&mﬁmd 0.304 T % % OlO&mfP’%fﬁme j\"’
Bt = foftst = a1 R4 d 0.089 # 2 5 0.373 it fF 5N chd 37 fE 1R it

‘i 0284°Z\Tﬁ*iip,upf‘ﬁfiﬁ&i&?r%a :u?}*&mﬂ ﬁ%ﬁ;‘:’ m ¥ ’ELE‘
F%Kév\‘:l ﬁmti% °

7 4-29 AFERP ZPEEIREERLARZY M RELSTE

R &S L H L F AR

Modell Model2 Model3

pogEc A HEELAR | 0.353%%%(6.375) | 0.304***(5.398) | 0.103** ( 2.057)

PN AL 0.571***(11.430)
R? 0.124 0.092 0.378

B 18 R 0.121 0.089 0.373

F & 2 40.640%** 29.136%** 86.500%**

SrUREEEN L UE TR R LA E(E p<0.01~T** | % 4 A5 ¥ (& p<0.05

66




452 HAFERF I

HET 4N
SRR =
SRR Az R g
N SR T ARSI

R
Bt s 2P
0567~ = f & ¢
ﬁ*ﬁwﬁﬁwﬂ%
fg,g R%: d 06023‘%:. 0.656 5

#

e A gk

% 4-30 ArFERP L EMALEEL B

S5V o Fiw fifp"fi‘\: O F A

B e R
mpﬁlim“‘ fi g ™
=]

FRAEFEARRL PR 1 REK

ME R GTE AV 4 REALT
/f‘m’}ﬂ.g-l

R PR
WA IR L chp R B F E Y i p<0.0l &
SR HE SR MG
£ p<0.0l B ¥ k-5 7 B R ht o

v p<0.05

BExua Aty o2

o B e

PJ\.‘»PE' 4‘: )\

i

@Y 0612 T3

» s f B

i ff i dech g igd 021377 "% 1 0.157 > 'fr'r,\
’ m»]’}p}%fflva :LF] ﬁ:;{\__ﬂfrfg_; = 3

i# 0.054 - 74k
%54

MEBRZ P 4R IT4

T % #e Hiulk

AR

Modell

Model2

Model3

#

I Rt

S
,%{i

WA % | 0.152%% (2.611)

0.612%**(13.062)

0.567***(12.851)

TREEEMG 0.185***(3.658) | 0.213***( 5.215) | 0.157***( 4.050)
> RE e SRR | 0432%%%(7.543) | 0.092** ( 1.995) | -0.038  (-0.800)
PO R ARFLR 0.301***(  6.752)
R? 0.396 0.606 0.660
A K15 e R 0.389 0.602 0.656
S 62.016%** 145.436%** 137.602%**
WOUAEEEN Lt TR A BEF ® p<0.01 TR k4 ¥ ® p<0.05

67




453 HERFZFAVBEFEZFLELSYLFERLZY 10K

d 7T R R A R FRCN O ATy BN Y g AL E o Y

BRGNP AR 2 B F B p<0.0l eBg F R 0 2 R
Tl a2 o ¢ A REAERNR 2 F Ed p<0.01 kg ¥k E
M G AR B L B Y fE enkE F B iE p<0.05 kg F R o

L L ﬁﬁxﬁﬁxmﬁmd 0.488 * '3 3 0.146 > = ¥ H - LR LM

G A B RO R R S e TR 2 A 0 R4 0235 1
0.376 > w=it §f U IR AR 4 i 0141 0 Fot e 0 AR 5 S B A
AT TEN TS A E SRR EE RIS i

4 4-31 7]&:_‘12_133}]?,:‘; %‘l-\ J,a_i;/éﬁj;i{%p"i o B Fﬁ}i7 v /\%ﬁ'{é\’ﬁ’z\

s % L FHILR R AR

Modell Model2 Model3

pORB R EAEER R | 0.671%%%(15.313) | 0.488***(9.447) | 0.146** (2.321)

UOA Sl ARERE 0.509***(8.091)
R? 0.451 0.238 0.380

A R {5 e R 0.449 0.235 0.376

F i % 234.487*** 89.249%** 87.416%**

FLTAEEEN B UE TR A BTFE p<O.0L TR X 4 BT & pe.05

68




AERFRLEL AT RP AT 0 XL HRA D ATRRE T ] R
W B AT L AT

% 4-32 g B2 IR 4T
e P B 8 8
H1 AT A HAAFERE G e e Ep L
H1-1 | ##3E X Rk 2w B8 sl
H1-2 | S AEE L HEFERFFT IR P &+
H1-3 | 2@ Ed ik i 2w Sl
H2 | S AR Al S A R A sl TG F 40k = | 35
H2-1 | St H g A s b R A n B ok o & 2
H2-2 | Sk 3 2] S S A & A MR - ok o R
H2-3 | &AL A S B A H S B cnfe fE A3 F P F 4ok o F o
H3 | AHRFHSYLART Lo BF- &

% AF2 ;Zb TIR TN P AR L r;fi
J r Jf’ 4—3‘1/r§'7 E‘J’J’I{ﬁJ :ﬁlg_q_\i\a’ }*7';‘ F,\_;
4 iﬁ}s“i’(t}—— F:\.LF\':'}',E) ’ 4 gé\j%Lj':‘ Wfﬁ,‘i;ﬁ
@E?&?F§°%ﬁi” TNCE S U R IR E ST TP

ad ozl P28 Bd & wéﬁﬁﬁﬂ?iﬁvUi?%iﬁiy
AT SRS AT § AR R AR F o A2
FIE IR > B P E R R T ’p\”ﬁ BFeh* 3focsk o FIM AP
U ARRE O MZRT AR R ?ﬁﬂ%%‘“%wﬁﬁ&éwk

T LT Ok

69




FIF BwpER

R TR R FFE L B 0 RS RR A
AL FGrER 0T "iﬂ'*’?ﬁﬂ'i@ﬁiﬁ S0 8 T 7 P 8 FEL S R
o 13 S i%‘lﬂ’“—%‘ T4 %4 o

51 Figk

A g ¢ % Davis(1989 )3k &) et 4% % #7345 fie Delone and McLean
(mm)ﬁiﬁa&?%adwfﬁ*ﬁ’i%?@F WAL R - 4
B — LB R £F > # % McAlexander et al. (2002) #7# & eh5- At
f;gt FPEA KGR § - I S AL A ﬁ B3 & agF s ) £ 1295 Rosenbaum et
l. (2005) > Ar#H 2 B FEAFEH TR EET A EY RE2F FIE 2 6D
%3@%&:— %@ﬁé%nﬂﬁﬁouw «ﬁﬂﬂxiip“ o A SRR
b AL gy i o R - B IR *1%?* LT H oA ] *ﬁfr
oLk o (Rt SR LA R O H
BLE S AAE o fE o W sﬂuz%ﬁ: AT B AL 2 BT A 4
Mk o

v RE A A A F

b
b

A AT P shfef” 3 776'\34{?_ @ gLl A 478 IR E R L gheT

511 SWALHSEHAFERE P

R 5 A i&ﬁﬁ?ﬁﬂ/}ﬁ ,ise&;—r fiiia‘ae;»f;ﬁ L E L T B E oD
B B G R ARRE S R AU Rk L R W BT B TR BT DT

10

Lo IR AL T -“f‘u@‘%"wf TR A BRI S ARES KL
=]

FRBAPE @A R F R AL RE IREERRE o

SO EMAAEES S Bie BRRHEREF LM GY > RPEL R
BMiRREL AR AR A% (5=0432> p<001) SR L ER A (S
=0.185 > p<0.01) fr= R &2 & 5 %M K 2 ( £=0.152 - p<0.05) s TLTE O HR
[

70



(=) ~R&Hu B BG

ﬁ%xmxaﬁiﬁﬁﬁﬁﬁ%ﬁié@&%mﬁiﬁﬁﬁ%%ﬁ’éﬁ
HARAF A AAEER] SRR FT RLEAE IR A I SN EREEY
T i#W%mr&L% #L#*ﬂ >R I EEE o QAR B OEAFER
Féiﬁ¥ﬁiﬁ%§°iw##ﬁﬁbﬂ’E—@ﬁﬁ%ﬁﬁmkﬁﬁ§
4 i 4 § &5 T e o McCold and Benjamin (1998) »~ 3% di4p i eiped » is i
FA A AT BEEAEY > SR FE 2% v G a B
TEFRZ YA BEBAE YR AT EERERF S B R

~?%ﬁg%,%ﬁ@iﬁwW%ﬁﬁﬁ#k LR Gl o B R E A

P
2‘*_7‘\ ;‘;J-%7__0

SHEHREZENASZ EF AL RPR  HAAFIE S § Lo D F
;%@,ﬁﬁﬁujmﬁ’uéﬁé#ﬂﬁhﬂﬁﬁifﬁﬁ@ﬁ&ﬁfwﬁmf@
B % R R A et FERGE SO A L ATIRIE S BT L eh T s R
?5€i}i’$t—’ﬁ%.~1‘»1}§_r‘%’~f zﬂp 2 @B WA By B E Ry
Boos T RRAFESR AAE S s‘}z\ fooocnmi o @R P E L
PR o AT RIET A o Mo g e Xbox360 i 7Y 0 1T E kAT % H

AR 2T B PR R "'Pzﬁf\uﬂ—r]ﬂﬂ"iT

FAF e B % o BB A $renif Ao 51 R ande 2008
[
B MARM A R o VAW EEVIFASG o RER VDA SHIRIL

I A SRR AR B e > BEAERIREF LI v
Fend s BrNASSSR A1 R 507 BAFEEAE 0 B i

71



Al AP RAFEISH AT IR PEMR ] BT P bl &
Xbox et 3 v > ALFE L B e v T UG E B hd BB s 0 B d h W
FARLA A RS T FRRREP FRE] F g F > 2G5
BEFFPSFRNBHOBHE FOAF IO ZRFSHERF TP AV
FRE O BT L P RPALESBR R 0 (FL kT B W ERH
foEn1 oo rrd > BB B A E AT O AEX R T ENF
JI‘/;E. SRR A R AR G TR > TR s 3 B EF R

512 SMAFHEI TS SWAREEEAERE LT ok

AL R SBADTREASNRRED o SR S LSRR
FHABHERELZE > 25 FE2 0% o RNAFEL RS Y S F 2
ﬁiﬁ&ﬁéaﬁﬁm’ﬁédﬁ‘%¢'ms1ﬁﬁﬁﬂ&wé¥%%¢

-

ZEE G AE o N AFREFLAITEEET > 7 R SR H
FRELE 3 %ﬁ%ﬁ?:"%i{% °

2L AR zl_\*"%* He g A raEgiry
E LR AR R A g XP TR FEDT T D G AR o FREE
%&jﬁv’g%ﬁ;i‘;y G\ﬁfi,'a75é’ﬁ?nbﬂ; [y
EEEERE S Y 2 m]%zr‘/‘ﬁ ATH 2 g B p *pggz‘frgb?@g@,i BPR
FRE PR AR OY E 8 BT S A g o

g Y o fprg ripim’f; Fle A E LR R S MAE O Rzl

TS
!
e
e
=
.
5
)]
=
[y
&
i

o F AR ALFILE R R F %%mmé&ﬁm%ﬁ%%m’ﬂéﬁi
RN RAF T L R A R o AT B e B

ST AR Y MeEd- BFS 0 A FREBMETSV AR HER
LRI

RETEET &

BADCH AL R F O R fa gt d § F ey S g
W»r£@ma Flo- T A AR § A R R R kR - 0 2 T
PF A S ERFD RE S 7%’ﬁ$$,§}%iﬁ§téﬁﬁﬂ,§_r‘%%’ﬁ;

w

b Y b S ST R R ¥

WK A el S A | SRl

¥
N
i § P

e
,m

—4«»



B RZ ST 2R R T P AT AR APERER A
Ez.‘u}}\-:' [ ﬁi&g e+ %t}{% o

ETIRS

513 AFERFHESWLBERZBE

IV =y w%»%ma AR HERLBRT EF L e R T i
IR G TS AR A Y e B3] Rend & (4e Kang,

2004)0 L;:@.si-‘au REF > FAFESE EAEREORAERS > FET NG
WY R AFERMET oA SR A B T ke

514 SHAHPPESFLFEIFHSRLBRZEE
(=) #PHaEp=R

PHBEXR §BEALFRF L HE
g3 Ak TR ERTE LT
L BERE TS o

(=) SMiEEe

EERAEEEY o &

B EFE2HE SR SHEg 2 B
E@fﬁﬁ&ﬁ#?iﬁ&ﬁ%k’ﬁ%%$
& &

B et 288 o ST
B3 enhl oo i R A

oy

HAR AFBRHEFTETAESF FTHEAG P > 6158
+%Ww%%$&ﬁm$§’%ﬁﬁﬁﬁﬁ%éfﬁﬁﬁﬁﬂf7’%ﬁﬁ
HAEGRLRR > & JIred 2 { A LB R -

73



ﬁi%ﬂ’&# HRIE § LD AR A 26 B PR
Q?ié?wwmmﬁﬁﬁ’?Uiﬁﬁyﬁiﬁﬂ ¥
FA\}P\':' F‘T!F '&\_" g °

52 FWAWLABERAFY TR

521 Rz

#E AR AR L BN G

L B AR hE s YA S
/#‘ é__

BA D EFERZOT P EPALFERY 4 BRI Y 2
A i F AR A PR R R B Rk R E &
Wl * AL R AR L A 1A 2T 5 Bl AR A S A
?%&%%gﬁQWﬁﬁﬁﬁﬁﬂﬁ’ﬁﬁﬁﬁiﬁ
L flens & > Gl4odR FPrx ~ SR @Rk FHREES B oo AES
F RSN A AR S A A E IR AR 5 7‘1 3335 °

SO £
LHILE Y FHF LR roE
ki A

P T E e R 6 Yk o 3
2+ Z@;ﬂf FAEip AR KR
LER 4 £t fofl it g
BH 4 o d @ RiEa ¢ B8y

T%' B o B EAAE
Fls ] > M8 AL L R
BA G ER R Y .

FlaadEs F HERAFL G 8 RIRLFE o g*ﬁiag%ag et Ragll
RS ﬁi}?&;f%@uﬁ— ?ﬁﬁ'ﬂ a\ﬂp ﬁb#a I Ay W A

74



F

v

P

4y

fied

\1 P \-HE

poc
3
s
b
=
R
ol
beits
&
K
ne
TR
&)
=%
(7
o
ﬁ,
~=
=
I
pre

S AR REHAEOF R B B BRI AAES AR
o 4 *frpzruf Feng B o LGSR R B P AR -’ﬁE:
s odmrmtade -2 € R TR L BEFTE o BRANE
PRI AT S - FARETELSEE 0 L] BRI RS ﬁ*%
FEF AL B M B2 PR DR AL L £ L

&

o

-+

522 #3% ?‘1;%
B3 ﬁvé)gk'fr?gﬁg\ﬁiubﬁ;; » AT B G T gt d 2 .E‘_%J%,tt:

%

o~

- o AP N4 T T EMARESEA] | DR e TR R
MBI AT S AHET o SR E BRI T L AL T ok o g
dREA TS T R AP ERERORE L E X EF R 2B
WiE S B P - AR W ALFAT T AR eh- 38 AL o

%

“:’@%ﬁﬁwﬁﬁﬂ, SR EN- LV E R L T
T BAR LA WS FH3CATAENPMTY o0 AT R~ 4
ECER T ﬁFﬁﬁL Iwﬁd°wmﬂwiimﬁ@1’%ﬁ%ﬁﬁ
Eho- BAROEEY SHEAEEIMY AR AT A > H G BB H AT

WESP PARFESPF VR - AL LRBESHEAMEES

T fie £ AP B eI 17 2
WE B e ;Fq;tal\ L AL
’”ﬁ@*ﬁ%&ﬁﬁﬁk’@ﬁg%m—ﬁ§m&$m
g

ALY F T R G EaiEr o

E
NS
k|
o+
E\d
i
-
et
I
Y
YO
g
3\

Jir
-
(N
A
e
O W

75



53 FiRHz e ¥FLE5E
531 # i‘ "4
ﬁii?’ﬁ ‘Elf:”f",i_l?':ﬁ;&—'f:’ AT R E'I‘IT}§j€£jzm~gé‘%E\; . E"f‘l"flﬁ:uj :

(=) $#E->0

AP AR S RE S AR MR LG AAFFRF 2L
LA R A EERALER Y BY S 2 AT R A
Iﬁi—i‘t }\4 ’ |1/€ﬂ"’ Fj ’T;:J?E\‘qﬁ 2;/&—;’524}_%337\1 AN 7"% rév_‘/E', oo ﬁ );?%;: ’ ‘——:I

;%‘i 5 %%?L‘-ﬁl/é&ﬁ_’ r%ﬂﬂﬁi%lfkﬁ s f{‘]ll.b_}g_,/ 7 ﬁ* HoA ﬁ ’li‘]“"lz'ﬂi““—‘:,‘;

L == - R T iﬁvif,gw&%
,ﬁ ;

AR A RER S S RIS A R R TS S A AR
SRR

R 2 é‘ﬁi*ﬁ*“f LAY S FRFFIPRE S §
Aem s @ A Rk A 0 B3N e stk At 8.3% 0 B2 F E I & T
s fywﬁ‘i’ﬁ#”w’ﬂﬂ TR WA S R SEE B )

AR R 0 FMAFOEEI R L BREAFE R
B SMALEER £ 8 S AR B 2 foff R gy b B AL E R Ol T ’%mﬁ“
FAERF RAEER SR

76



532 #¥EELEHR

(=) &HAREgT R o

b AL AT A P Y Mﬁ"“%\#ﬁé“:i%ﬁx(?ﬁ?*ﬁ%?“—*—
H) ORGR o BF A sk ARH Y ES SR ) b ¥ S e
ISR R R > X0t B Al %gm,w [

(2) Frawyg= i

AT IR AR EMG AL Foa HAES ]
ERMWOTEF T i SRy LV RE{ SR T

PRIl PN ol PR

AT R BTSSR L ER G 0 R RIS FlEAT D
for AARE B L Ak w13
. g\ }i:_ Tﬁﬂﬂcﬁsmkfrﬂ BB2RE 5 fopb i

)
gl
o
=1

77



54 e

T

=

n

w

4.

o

2.

3.

4.

5.

6.

3 #i8(1999) » £ 7 & SPSS £7 /7 7 LT 5 S TR A AR o
¥ v §(2002) 0 F FE szt F7 S SASISTAT 8 # = 2 > F57% 1AL o
%5 i 12(2004) ) TALFE 1 T s AR B H LY (7 5 OB T2 73— RV iR

MAMFLL p FZAEAFLEFEALTRALAH? o

UG E S R A e

S
1%

N

=4

=

o

et
LR
é_

A5

Y

et

Ajzen, 1. (1985), “From intentions to actions: A theory of planned behavior”,
In J. Kuhl and J. Beckman (Eds.), Action-control: From cognition to behavior
(pp. 11-39), Heidelberg, Germany: Springer.

Ajzen, 1. (1991), “The Theory of Planned Behavior”, Organizational
Behavior and Human Decision Process, Vol. 50, pp. 179-211.

Ajzen, I. and Fishbein, M. (1975), Belief, attitude, intention and behavior: an
introduction to theory and research, Addsion-Wesley, Reading MA.
Algesheimer, Rene, Utpal M. Dholakia and Andreas Herrmann (2005), “The
Social Influence of Brand Community : Evidence from European Car Clubs”,
Journal of Marketing, \Vol. 69, pp. 19-34.

Bagozzi, R.P. and Dholakia, U.M. (2002), “Intentional social action in virtual
communities”, Journal of Interactive Marketing, Vol. 16, No. 2, pp. 2-21.
Baldinger, A.L. and J. Rubinson (1996), “Brand Loyalty: The Link between
Attitude and Behavior”, Journal of Advertising Research, Vol. 36, No. 6, pp.
22-34.

Baron, R.M. and Kenny, D.A. (1986), “The moderator-mediator-mediator
variable distinction in social psychological research: conceptual, strategic,
and statistical consideration”, Journal of Personality and Social Psychology,
Vol. 51(6), pp. 1173-1182.

Bergami, Massimo and Richard P.Bagozzi (2002), “Self-Categorization,

78



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

Affective Commitment and Group Self-Esteem as Distinct Aspects of Social
Identity in the Organization”, British Journal of Soial Pschology, Vol. 39, No.
4, pp. 55-77.

Berry, L.L. (1995), “Relationship marketing of services: Growing interest,
emerging perspectives”, Journal of the Academy of Marketing Science, \Vol.
23, No. 4, pp. 236-245.

Bhattacharya, C.B. and Sen Sankar (2003), ‘“Consumer-Company
Identification: a Framework for understanding consumers’ relationships with
companies”, Journal of Marketing, Vol. 67, pp. 76-88.

Boorstin, Daniel J. (1974), The Americans - The Democratic Experiences,
New York : Vintage.

Butler, B.S. (2001), “Membership size, communication activity, and
sustainability: The internal dynamics of networked social structures”,
Information Systems Research, Vol. 12, No. 4, pp. 346-362.

Constance, E.P. (2004), “A typology of virtual communities: A
multi-disciplinary foundation for future research”, Journal of Computer
Mediated Communication, Vol. 10, No. 1, article 3.

Cunningham, R.M. (1956), “Brand-Loyalty-What, Where, How Much?”,
Harvard Business Review, Vol. 34, No. 1, pp. 116-128.

Davis, F.D. (1989), “Perceived usefulness, perceived ease of use, and user
acceptance of information technology”, MIS Quarterly, Vol. 13, No.3, pp.
319-340.

Davis, F.D. (1993), “User acceptance of information technology: system
characteristics, user perceptions and behavioral impacts”, International
Journal of Man-Machine Studies, Vol. 38, No. 3, pp. 982-1003.

Davis, F.D., Bagozzi, R.P. and Warshaw, P.R. (1989), “User acceptance
computer technology: a comparison of two theoretical models”, Management
Science, Vol. 5, No. 8, pp. 982-1003.

Day, G.S. (1969), “A Two-Dimensional Concept to Brand Loyalty”, Journal
of Advertising Research, Vol. 9(3), pp. 29-35.

DeLone, W.H. and McLean, E.R. (1993), “Information system success: the
quest for the dependent variable”, Information System Research, Vol. 3 pp.
60-95.

DeLone, W.H. and McLean, E.R. (2004), “Measuring e-cOmmerce SUCCESS:
applying the DelLone and McLean information systems success model”,
International Journal of Electronic Commerce, Vol. 9, No. 1, pp. 31-47.
Devasagayam, P.R. and Heuvel, D.A.V. (2004), GeoFree BrandComms:
Building brand communities using blogs, Paper read at Virtue in Marketing,

79



22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

38th Academy of Marketing [UK] Conference, July 6-9, at University of
Gloucestershire Business School.

Dholakia, U.M., Bagozzi, R.P. and Pearo, L.K. (2004), “A social influence
model of consumer participation in network- and small-group-based virtual
communities”, International Journal of Research in Marketing, Vol. 21, No. 3,
pp. 241-263.

Doney, P.M. and J.P. Cannon (1997), “An Examination of the Nature of Trust
in Buyer-Seller Relationships”, Journal of Marketing, Vol. 61, pp. 35-51.
Ellemers, N, Kortekaas, P and Ouwerkerk, J.W (1999), “Self-Categorisation,
Commitment to the Group and Group Self-Esteem as Related but Distinct
Aspects of Social Identity,” European Journal of Social Psychology, (29), pp.
371-389.

Etzioni, A., and Etzioni, O. (1999), “Face-to-face and computer-mediated
communities: A comparative analysis”, Information Society, Vol. 15, No. 4,
pp. 241-248

Fournier, S. (1998), “Consumers and their brands: developing relationship
theory in consumer research”, Journal of Consumer Research, Vol. 24(4), pp.
343-373.

Guest, L.P. (1964), “Brand Loyalty Revisited : A Twenty Year Report”,
Journal of Applied Psychology, Vol. 48, pp. 93-97.

Hagel, J. I1l, Armstrong, A.G. (1997), Net Gain: Expanding Markets through
Virtual Communities, Harvard Business School Press, Boston, MA.

Hair, J.F., Anderson, R., Tatham, R. and Black, W. (1995), Multivariate Data
Analysis with Reading, 4th ed. Englewood Cliffs, NJ: Prentice Hall.

Henri, F. and Pudeldo, B. (2003), “Understanding and analyzing activity and
learning in virtual communities”, Journal of Computer Assisted Learning, Vol.
19, No. 4, pp. 474-487.

Hillery, GA., Jr. (1955), “Definitions of community: Areas of agreement”,
Rural Sociology, Vol. 20, pp. 326-350.

Holt, D.B. (1998), “Does Cultural Capital Structure American
Consumption?”, Journal of Consumer Research, Vol. 25, pp. 1-25.

Holt, D.B. (1997), “Poststructuralist lifestyle analysis: Conceptualizing the
social patterning of consumption in postmodernity”, Journal of Consumer
Research, Vol. 23, No. 4, pp. 326-350.

Jacoby, J. and C.O. Jerry (1970), “An Attitudinal Model of Brand Loyalty:
Conceptual Underpinnings and Instrumentation Research”, Consumer
Psychology, No. 159.

Jacoby, Jacob and Chestnut, Robert (1978), Brand Loyalty Measurement and

80



36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

48.

49.

Management, New York : John Wiley and Sons.

Jarvis, Lance P. and James B. Wilcox (1976), “Repeat Purchasing Behavior
and Attitudinal Brand Loyalty: Additional Evidence”, In Marketing: edited by
K.L. Bernhardt, AMA, pp. 151-152.

Jones, Thomas O. and W. Earl Sasser, Jr. (1995), “Why Satisfied Customers
Defect”, Harford Business Review, Vol. 73, pp. 88-99.

Kang, M.S. (2004), “The research regarding the introduction and an activity
of community concept from marketing”, Korea Society of Management
Education Research, Vol. 7, No. 2, pp. 77-98.

Kim, W.G, Lee, C. and Hiemstra, S.J. (2004), “Effects of an online virtual
community on customer loyalty and travel product purchases”, Tourism
Management, Vol. 25, No. 3, pp. 343-355.

Kleinbaum, D.G., Kupper, L.L., Muller, K.E. and Nizam, A. (1998), Applied
Regression Analysis and Other Multivariable Methods, Pacific Grove, CA:
Duxberry Press.

Koh, J. and Kim, Y.G. (2003-2004), “Sense of virtual community: A
conceptual framework and empirical validation”, International Journal of
Electronic Commerce, Vol. 8, No. 2, pp. 75-93.

Koh, J. and Kim, Y.G. (2004), “Knowledge sharing in virtual communities: an
e-business perspective”, Expert Systems with Applications, Vol. 26 No. 2, pp.
155-166.

Kotler, P., Armstrong, G. and Frank, G. (1989), Principles of Marketing. 4™ ed.
Englewood Cliffs, NJ: Prentice Hall.

Kuo, Y.F. (2003), “A study on service quality of virtual community web sites”,
Total Quality Management, \ol. 14 No. 4, pp. 461-473.

Lars Gronholdt, Anne Martensen and Kai Kristensen (2000), “The
relationship between customer satisfaction and loyalty: cross-industry
differences”, Total Quality Management and Business Excellence, Vol. 11, No.
4, pp. 509-514.

Lederer, A.L, Maupin, D.J., Sena, M.P. and Zhuang, Y. (2002), “The
technology acceptance model and the World Wide Web”, Decision Support
Systems, Vol. 29, pp. 269-282.

Lee, M., Kim, T.Y. and Kim, H.K. (2004), “The effects of brand community
on consumer attitude”, Journal of Marketing Management Research (Korea),
\ol. 19, No.3, pp.197-224.

Mael, F.A. and B.E. Asforth (1989), “Social identity theory and the
organization”, Academy of Management Review, Vol. 14(1), pp. 20-39.
McAlexander, J.H., Kim, S.K. and Roberts, S.D. (2003), “Loyalty : The

81



50.

51.

52.

53.

54.

55.

56.

57.

58.

59.

60.

61.

62.

Influences of Satisfaction and Brand Community Integration”, Journal of
Marketing Theory and Practice, Vol. 11(4), pp. 1-11.

McAlexander, James H. and John W. Schouten (1998), “Brandfest :
Servicescapes for the Cultivation of Brand Equity”, in Services capes : The
Concept of Place in Contemporary Markets, John F. Sherry Jr., ed. Chicago :
American Marketing Association, pp. 377-402.

McAlexander, Schouten and Koeing (2002), “Building Brand Community”,
Journal of Marketing, Vol.66, No. 1, pp. 38-54

McCold, Paul and Wachtel Benjamin (1998), “Community is not a Place: A
New Look at community Justice Initiatives”, Contemporary Justice Review,
\ol. 1, No. 1, pp. 71-85.

McGrath, Mary Ann, John F., Sherry Jr. and Deborah D. Heisley (1993), “An
Ethnographic Study of an Urban Periodic Marketplace : Lessons from the
Midville Farmer’s Market”, Journal of Retailing, Vol. 69, Issue 3, pp.
280-319.

McMillian, D.W. and Chavis, D.M. (1986), “Sense of Community : a
definition and theory”, Journal of Community Psychology, Vol. 14(1), pp.
6-23.

McWilliam, G. (2002), “Building stronger brands through online
communities”, Sloan Management Review, pp.43-54.

Melanie Wallendorf and Eric J. Arnould (1988), “My Favorite Things: A
Cross-Cultural Inquiry into Object Attachment, Possessiveness, and Social
Linkage”, Journal of Consumer Research, Vol. 14, No. 4, pp. 531-547.
Monroe, Kent B. and Joseph P. Guiltinan (1975), “A Path-Analytic
Exploration of Retail Patronage Influences”, Journal of Consumer Research,
\ol. 2, pp. 19-28.

Muniz, A.T., Jr. and O’Guinn, T.C. (2001), “Brand community”, Journal of
Consumer Research, Vol. 27, No. 4, pp. 412-432.

Oliver, R.L. (1999), “Whence customer loyalty?” Journal of Marketing, \Vol.
63, Special Issue, pp. 33-45.

Preece, J. (2001), “Sociability and wusability in online communities:
determining and measuring success”, Behaviour and Information Technology,
\ol. 20, No. 5, pp. 347-356.

Quester P. and A.L. Lim (2003), “Product Involvement/Brand Loyalty: Is
There a Link?”, Journal of Product and Brand Management, Vol.12, No.1,
pp.22-38.

Riketta, M. (2005), “Organizational ldentification: A Meta-analysis”, Journal
of Vocational Behavior, Vol. 66(2), pp. 358-384.

82



63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

Romm, Celia, Nava Pliskin and Rodney Clarke (1997), “Virtual Communities
and Society: Toward an Integrative Three Phase Model”, International
Journal of Information Management, Vol. 17(4), pp. 261-271.

Rosenbaum, Mark S., Ostrom, Amy L. and Kuntze Ronald (2005), “Loyalty
Programs and A Sense of Community”, Journal of Services Marketing, Vol.
19 (4), pp.222-233.

Sheth, J.N. and Atul, P. (1995), “Relationship marketing in consumer markets:
Antecedents and consequences”, Journal of Academy of Marketing Science,
Vol.23, No. 4, pp. 255-271.

Szmigin, 1., Canning, C. and Reppel, A.E. (2005), “Online community:
enhancing the relationship marketing concept through customer bonding”,
International Journal of Service Industry Management, Vol. 16(5), pp.
480-496.

Tajfel, H. (1978), “Differentiation between Social Groups: Studies in the
Social Psychology of Intergroup Relations”, London: Academic Press.
Thomas W. Gruen, John O. Summers and Frank Acito (2000), “Relationship
Marketing Activities, Commitment and Membership Behaviors in
Professional Associations”, Journal of Marketing, Vol. 64, No. 3, pp. 34-49.
Towel, Jeffrey G. and Claude R. Martin (1976), “The Elderly Consumer: One
Segment of Many?”, Advances in Consumer Research, Vol. 3, pp.463-468.
Turner, J.C. (1985), “Social categorization and the self-concept: A social
cognitive theory of group behavior. In E. J. Lawler, Advances in group
processes”, Theory and research, Vol. 22, pp. 77-122.

Venkatesh, V. and Morris, M.G. (2000), “Why don’t men ever stop to ask for
directions? Gender, social influence, and their role in technology acceptance
and usage behavior”, MIS Quarterly, Vol. 24, No. 1, pp. 115-139.
Vijayasarathy, L.R. (2004), “Predicting consumer intentions to use on-line
shopping: the case for an augmented technology acceptance model”,
Information and Management, Vol. 41, No. 6, pp. 747-762.

Yoo, W.S., Suh, K.S. and Lee, M.B. (2002), “Exploring the factors enhancing
member participation in online communities”, Journal of Global Information
Management, Vol. 10, No. 3, pp. 55-71.

83



or

&4 |
~ L4+ Xbox &M chie it FiriE Feh- EFER L L1 FY &
AL ﬁ ﬁ*“" Arde o PARFEZ S R R G HNALE T Behg 2 T
PHRERAAEY ERE SR EESRE AR S OTR TR L
BEIEHNIE »,apbe;:m. T o d R HIE ket g7 2 45 |
Forl X
Wii

(m

“ﬂﬁﬁpzﬁ
%?ﬂb’: % ELE:S

T34 l’ﬂi.ué?J
¥ - i &#ﬁ&%ﬁ'ﬁjiﬁﬁﬂwfﬁﬁ 2t
FiETHT Akt > I E NGk LR 4 ¥
Fle|%|r |k
LIR|EL[R|R
R EHAR (Xbox360) sk = ¢
1. AEEERAS aaagaaq
2 fk;x;éf@afﬁﬂr%?{%ﬁﬂ Qoaooaq
3. EBAFIAKETEOLT 2 - aagaaaqa
4. A7 ¢RIEFRE ;AN (I [ [ R
FHEEHEN (Xoox) dg £ :
5, ARWeREYILEEGIE 7 Lo aaagaaaq
6. NEHRETHIMLAFEE LR oaaoa
7. ARGEBEYEY LS Qaaoaaq
8. A& * o S g M e it O aaaa
FFEHESS 27 (Microsoft) g £
9. %*?\é\f’ﬁﬁ%’i\m%:ﬁ Qaaaan
10. R P EMRADE L aoagaa
11 237 ERELAIE LTS L 42 IRTH Qoaoaaa
FREAFEGSRAFER DL X !
12, A F)de » AAF RIS mREF W O aagaa

84




13. AR EH Bt TBEMASOA TR QQoaaQ
AR haiiarzecnd W A 3@ N |
14 ;aa}i;g%‘:h i & f 36 @5 ehaY QooQaoao
FoRp SRAFENTRELRT (REF 2
FRRB™ Aehsid > §ENR Pk LR ’f # ;"F
FlE %k |k
15, AL HFT AL I B FTn aagaagaa
16. p DT AL EH O aagaaa
17, JARER EEA T REHT R Qaaaa
18. i dhae# ik i o RAFIEMEEIHKT O O 0O Q0
19, A¥EREF FTL vV E - o Qoaoaoa
20. ARFERF i SA AN SR g & Qaoaaq
FZG ARSI 2
FRRBT schseid > §ENR Pk LER 3: g /j;
Fle|%|r |k
21, HIFAFEEET LEREAE) FERT T Qoaoaoa
22, tpp e H AR 38 r - ik QaOaaaQ
23, AT USHH B AR R A S M A Oaoaaq
24, BE & 3Tde S ARBE TR P [ [ I R
25, AT A EAFE S A d AR AN Qaaaa
26, AT UFEAFLFEEFIRBORREE LS BEL T Qaoaaaq
27. A ¢ 3 B e MR P FE T B2 P B R B QaoaaanQ
28. .;1;»* i R AR Rl o AT ARE R S A3 Qoooao
¥t AFERRF 2
FRRBT Achsid > ENR Pk LAER j * ;:;T
Flr|d|r |k
29. A {iFEE P W ATRY e QoooaQ
30. HFERFZELAL G v i QaoaaanQ
31 it R4 odp v @ QoooaQ
32. \;a:é,#rﬁimmhnz\— B~ i QaoaaQoa

85




3. AFALE AL Dooaoao
34, AL LAFELR FE QooaaQaa
35, AR ENTREAEFE oA Qaaaaq
BIND EMLBER 2
: N
HEIT Skt > 9 E N SR LR Ly ¥
Bl E R R
36. A g I i B S E S A R S [ Ry Ry
37, FEBEMANGASL W o A ¢ LT DoaQoaoaQ
38. ATl 6 BT BB A 5 DooaoaQ
39. FEBEMTILEL R T EITRF hif pF o AR
gif " & he -~ oooaoa
Y S A

%’.‘ﬁgr)’\ %iﬁt

’%— FF I rr]l]"} V—,l

asy O+
WA HFRR

0= 45 0% &
#

OA% 18 & [018-23 [324-29 [J30-35 (336-41 (42 fk it

ia

Of¢/m(znT) O&f 028 OFga OfL
FAAFEF

Ox& 13 0O1-3B* 036 069k~
09-12 * O- &1+

B aAER i d G

O-4+f Oflis OfRE OH e §2Rs 8
GRS TR D derr 3 B RRAES T hd AL
(5,000 ~ 2 * [35,000-10,000 =~ [310,001-15,000 ~
(915,001-20,000 = 320,000 = 12

=% )\7#&3—_{), VAT

O1 A stp 012 BAp2s 02-4 A O428E- B2 1w

o

86




