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National Chiao Tung University

Abstract

"Push replenishment™ is the traditional mode of distribution management, leading to
selling goods out of stock or the product can not be transported at the right time to the right
place. The cause of these phenomena are: inaccurate forecasts, unreliable suppliers and the
replenishment time is too long, etc. But Dr. Goldratt considers those phenomena are due to the
structure of supply-chain distribution. Managers should change Push replenishment to Pull
replenishment. This study use simulation game to verify the arguments of Dr. Goldratt are
correct or not.

This study use AGI’s simulation game to-verify that lack of capacity and inaccurate
forecasts are not main reasons for leading to poor performance in the traditional mode of
distribution management ,it should be incorrect in structure of supply-chain distribution, and
Proved that the use of "Theory of ‘Constraints” (TOC) can improve the problem of structure of

supply-chain distribution.

[ Keywords] : Theory of constraint ~ Demand Pull ~ Buffer Management
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101 | 1549 | 958 | 1051 | 899 | 776 670 655 | 813 | 644 | 738 | 752 | 975 | 1013 | 661 | 743 | 940 | 1109

104 | 2451 | 469 | 144 | 1207 | 1469 | 2978 | 404 | 351 | 109 | 231 | 162 | 140 | 220 | 322 | 190 | 516 | 1275
Miss to Market

106 | 798 | 728 | 867 | 847 | 612 738 746 | 721 | 820 | 856 | 798 | 604 | 814 | 808 | 796 | 998 | 856

108 22 83 1 143 2 3 7 76 1 5 3 103 5 7 3 177 19

101 | -2598 | -812 |-3845| -550 | 3579 | 9143 |-20646| 546 | 7466 |16777|-2598 | 7143 | 3588 | 5230 | 2231 | -2494 | 18629

104 | 65000 (51527 | 47510 | 70759 | 51824 | 91506 | 40183 46512 | 47724 | 44359 | 65000 | 39739 | 48283 | 52952 | 46230 | 36971 | 62697
Net Profit

106 | 28830 | 26489 | 26629 | 34655 | 28149 | 30157 | 27809 34202 | 28097 | 27616 | 28830 | 25062 | 26572 | 28830 | 33252 | 23951 | 24609

108 | 48883 |51888 | 48131 | 50664 | 44635 | 456888 | 46356 |53751| 46614 | 49 | 45031 |51212 | 48314 | 45332 | 44391 | 48812 | 47872

331 T ®ivTH

m 0 ELRGEE T H &35 o A B R AR R Rk T AT eh
Fkd A xE g B Model 5%, 7 A g4p e sk DR T 35T KB kR
TARFFHIAABASA Y 2360 B §F A3 32 REDR LI AFI L AAE

AR AR H 2 BAEE G A fA 2 % - AR 4 A 37 H (Inventory order)
R KA TASFLAGER > V- BT H G N Ry L HREDEFE KL TAES

4 A8 4oB 9 2B 10 A7 0 P e R & Model %’K{ii A B A 5o dopt -

RO AR AL ks AN G R H AR @ ok LG iR

=

By T ATE | g TH
% Model 101~Model 102~Mode 104 v i* % f-4t 2545 4 & 42% — & Inventory order >
B BT B KL F - BClient ¢ iapdd Hend g RE ST p e Bk

k-4 b 25 Warehouse(®e 38 )4 5 0 - A B ARL BRTT REF R SAp

~m)

g TREREE e B R 2 T A ATE RN A f AT s

S0 T3 A3 E  RARA R AR A ST AR AP EEA R A o 4o
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MMocdal 101 -
102 -~ 1043 FH

Bl O 2 A=7H % 265 7 3, B
2. fﬁ%rt’iﬁﬁ‘_J HEFETH

i Model 106~Mode 108 v i A f# 25t i m 425 - B¢ & § E4o-B 10 = BT o
T HEG? S gy & fRDE G ERALAG DL A TR - A7 BAE ST

e FROCRIEAS ARAS GECE I BES DR GRS TS - A 3

o
¢ 25360 % 0 LA A2 A ES A S360 B

Pocsl 106 -
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3

41 B % A ¥

iR G TR T R

P %A

l}‘lﬂ,b j\xgﬂ;z ’ﬁ‘:g: fgﬁp— 5—‘(52 ﬁ‘) ’fiﬂ"%ﬂﬁpﬂ’?@

e0= - Ty Fo 0 &% Statistica it 2 A 47i57 B Model £.F F B FSLE 0 £ 4
H_% 1 Model fedp-T # i+ T H £ F (5" 2 Fisher LSD # 3lenz L e} ff T35
Medp R 2 FHE I
+ 4 T4 7 ocdp T % % (52 )
Model 101 102 104 106 108
B8 Hoss (¥ 101 4p TR Z v Model | Zapes | 2= 4 Demand
®) F~Push 4 | 101 % 10% | 32 ¥ * 5B pull
b A i Demand § @ B
Pull ¥y 2
FHEEF(E 1014 | 2% »x EFH i MC# | MC i SR
) 2L NPEsdE . |8 H4&4y =0 i
(¥t Pe de) 3 A
Miss to client 117:63 2.43 1018.9 0 0
Miss to market 1020.1 960.1 253.8 1032.3 4.9
Return 2525.4 2946.9 813.73 1284.5 16.17
NP -9577 -34127.2 39504.03 20433.87 | 56611.23
Throughput 587305 595593 580165 566885 561647
Operating-expenses 596882 629720 540661 546451 505036
Inventory 233582.7 303380.7 190384 209912.7 | 128625.3
* 3 L% ANOVA % 4 47 Miss to client ~ Miss to market ~ Return ~ Net Profit -

Throughput ~ Operating-expenses ~ Inventory 14 2 Sold to market .

2 oFRT
P
Miss to client

d £ 57 4v

FZ PR o F {54 T Fisher LSD /2 % # 7_% Model ¥ Miss to client *

HEZ % o™ 9rg 0

& 596k %ok B 2 T » p=0.00<0.05 -

ZR 2 t5R v £is4 2 Fisher LSD ;2 k#5k » P chE & v R 2

6 #t7r 102 ~ 106 &7 108 ch=k #icd2i7 00 © 3 104 eh=t e ¥ 5 1018.9 -
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# 5 1 & Model 7 Miss to client # %% & %

Univariate Tests of Significance for Miss to clien
Sigma-restricted parameterization
Effective hypothesis decomposition

SS Degr. of MS F p
Effect Freedom
Intercept 8625126 1 862512€| 141.8531  0.00
MODEL | 2346637¢€ 4| 5866594 96.4849 0.00
Error 8816471 145 60803

% 6 : Fisher LSD ;% # %% % Model 7 Miss to client

LSD test; variable Miss to client (Spreadsheetl)
Probabilities for Post Hoc Tests
Error: Between MS = 60803., df = 145.00

MODEL | {1} {2} {3} {4} {5}
Cell No. 177.63 | 2.4333 1018.9| 0.0000 | 0.0000
1 101 0.006684|  0.00, 0.005980 0.005980
2 102| 0.006684 0.00 0.969565 0.969565
3 104|| 0.00000C 0.000000 0.000000| 0.000000
4 106{ 0.005980 0.969565  0.00 1.000000
5 108] 0.00598C_0.969565 _ 0.00 1.000000

Miss to market

d % 7¥ 4 % b59enkE Fok 2 T 5 p=0.00<0.05> % Model =7 Miss to market 7
HM¥ELPR o &% ¥ (54 %_Fisher LSD 2% # = % Model ¥ Miss to market £ B e »
drk 8 #7177 108 &2 104 en=t B E AP ¥R i< o

% 7 @ % Model 77 Miss to market #& 2% 2 %

Univariate Tests of Significance for Miss to marke
Sigma-restricted parameterization
Effective hypothesis decomposition

SS Degr. of MS F p
Effect Freedom
Intercept | 6420580% 1/ 64205805 4206.082 0.00
MODEL | 2857056¢ 4| 7142642/ 467.910 0.00
Error 2213424 145 15265
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% 8 : Fisher LSD ;% # %% % Model = Miss to market

LSD test; variable Miss to market (Spreadsheetl)
Probabilities for Post Hoc Tests
Error: Between MS = 15265., df = 145.00

MODEL| {1} {2} {3} {4} {5}
Cell No. 1020.1 | 960.10 | 253.80 | 1032.3 | 4.9000
1 101 0.061858 0.00000C| 0.703472 0.00000C
2 102 0.061858 0.00000C| 0.025104 0.00000C
3 104j| 0.00000C 0.000000 0.000000| 0.000000
4 106]| 0.703472 0.025104 0.00000C 0.00000C
5 108 0.00000C 0.00000C 0.00000C| 0.000000

Return

d % 97 4 b 590k ¥ -k #2 T >p=0.00<0.05> & Model 7 Return 7 3 ¥ £ & -
¥ F 15 # %_Fisher LSD ;# % # #_Return £ & shfF;% > 404 10 #757 108 & % > 11> 104
Bl6REFF-BER = o

% 9 : % Model s Return # 2% % %

Univariate Tests of Significance for Return (Spreads
Sigma-restricted parameterization

Effective hypothesis decomposition
SS Degr. of MS F p
Effect Freedom
Intercept | 34535113€ 1 34535113€ 5255.738/ 0.00
Model 17587744C 4| 4396936C 669.149 0.00
Error 952785¢€ 145 65709

% 10 : FisherLSD ;# ¥ %< Model 7 Return

LSD test; variable Return (Spreadsheetl)
Probabilities for Post Hoc Tests
Error: Between MS = 65709., df = 145.00

Model | {1} {2} {3} {4} {5}
Cell No. 2525.4 | 2946.9 | 813.73 | 1284.5 |16.167
1 101 0.000006| 0.000000, 0.000000/  0.00
2 102} 0.000000 0.000000| 0.000000  0.00
3 104]| 0.000000 0.000000 0.000000|  0.00
4 106]| 0.000000, 0.000000| 0.000000 0.00
5 108] 0.000000 0.000000| 0.00000C__0.000000

Net Profit
d 4 117 40> % 598 F k2 T > p=0.00<0.05 > & Model 1 Net Profit } A1 %
Z B o ¥ % F 154 T_Fisher LSD ;2 % # %_Net Profit £ £ s% » 404 12 #7571 108 §_Bf

BIg 1045 106 RIEEFY - 2% = > m 102 R B E8 T

17



% 11 : % Model 7 Net Profit #& 2% & %

Univariate Tests of Significance for Net Profit (Spreadsheet
Sigma-restricted parameterization
Effective hypothesis decomposition

SS Degr. of MS F p
Effect Freedom
Intercept | 3.183825E+10 1/ 3.183825E+10/ 885.686 0.00
Model 1.613416E+11 4| 4,033541E+10 1122.062 0.00
Error 5.212397E+09 145 3.594756E+07

% 12 : Fisher LSD ;2 # % % Model = Net Profit

LSD test; variable Net Profit (Spreadsheetl)
Probabilities for Post Hoc Tests
Error: Between MS = 3595E4, df = 145.00

Model | {1} | {2} | {3} | {4 | {5
Cell No. -9577.:34127.. 39504. | 20434. | 56611.
1 101 0.00, 0.00, 0.00, 0.00
2 102 0.00 0.00, 0.00, 0.00
3 104] 0.00  0.00 0.00, 0.00
4 106| 0.00 0.00 0.00 0.00
3 108] 0.00 0.00 0.00_ 0.00

Inventory
d % 13 ¥ &v > & 590endg ¥ k22 77 5 p=0.00<0.05 > % Model 7 Current System
Inventory 7 % ¥ £ % o & * & {5 #% < Fisher LSD ;* % 4 _Current System Inventory % %

SR > ded 14 9757 108 HE T B it i @ 102 A SR 5 B o o

# 13 : % Model =7 Current System Inventory & 2% & %

Univariate Tests of Significance for Current System Invent

Sigma-restricted parameterization
Effective hypothesis decomposition

SS Degr. of MS F p
Effect Freedom
Intercept | 6.816669E+12 1 6.816669E+12| 129285.2 0.00
Model 4.869676E+11 4, 1.217419E+11 2309.0/ 0.00
Error 7.645247E+09 145| 5.272584E+07

# 14 : Fisher LSD ;# # %% % Model 7 Current System Inventory

LSD test; variable Current System Inventory (Spreadsheetl)

Probabilities for Post Hoc Tests

Error: Between MS = 5273E4. df = 145.00

Model {1} {2} {3} {4} {5}
Cell No. 233582.7 1303380.7 1190384 [209912.7 | 128625.3
1 101 0.00 0.00 0.00 0.00
2 102 0.00 0.00 0.00 0.00
3 104 0.00 0.00 0.00 0.00
4 106 0.00 0.00 0.00 0.00
5 108 0.00 0.00 0.00 0.00
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Sold to market
d % 157 4 A 595 kg ¥ k&2 7 » & Model 52 Sold to market 3 3g ¥ £ & -

* 3 12 ¥ = _Fisher LSD ;= % i <_Sold to market £ £ chffi% > 4o % 16 #777 - 827X 102 3§
4v & it 10% e 2_Sold to market 1 #cx 2 5 v § o

# 15 : % Model 7 Sold to market # 2% %2 %

Univariate Tests of Significance for Sold to market (Sold

Sigma-restricted parameterization
Effective hypothesis decomposition

SS Degr. of MS F p
Effect Freedom
Intercept |2.064947E+11 1/2.064947E+11 1366832| 0.00
Model 2.828542E+07 4|7.071355E+06 47/0.00
Error 2.190595E+07 145 1.510755E+05

% 16 : Fisher LSD ;# #& 2% % Model = Sold to market

LSD test; variable Sold to market (Sold to market)
Probabilities for Post Hoc Tests

Error: Between MS = 1511E2, df = 145.00

Model | {1} {2} {3} {4} {5}
Cell No. 36748. | 36793. | 37490. | 36727. | 37758.
101 0.655255/ 0.000000 0.836099 0.000000
102|| 0.655255 0.000000| 0.513726 0.000000
104l 0.000000/ 0.000000 0.000000| 0.008488
106|| 0.836099| 0.513726 0.000000 0.000000
108|| 0.000000 0.000000 0.008488 0.000000

g W N |-

Throughput
d 4 17 ¥ 40> & 59GeEg ¥ -k ¥ 2 T » & Model # Throughput + g% £ & - & %
¥ {2 & =_Fisher LSD ;2 % # % Throughput £ £ e » 4o % 18 #7571 > 102 3 v & it
10%+#+ 12 Throughput € & % 1
# 17 : % Model & Throughput ¥ % % %

Univariate Tests of Significance for Throughput (Sold to mg
Sigma-restricted parameterization
Effective hypothesis decomposition

SS Degr. of MS F p
Effect Freedom
Intercept | 5.016793E+13 1/ 5.016793E+13| 835790.2 0.00
Model 2.373717E+10 4 5.934292E+09 98.9/ 0.00
Error 8.703559E+09 145 6.002455E+07
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% 18 : Fisher LSD ;% # % % Model 7 Sold to market

Cell No.

LSD test; variable Throughput (Sold to market)
Probabilities for Post Hoc Tests
Error: Between MS = 6002E4, df = 145.00

Model

{1}
587305

{2} {3} {4}
595593 | 580165 | 566885

{5}
561647

al|bh W N |-

101

102 0.000058

104j| 0.000486 0.000000

0.000058| 0.000486 0.000000| 0.000000
0.000000| 0.000000, 0.000000
0.000000| 0.000000

106]| 0.000000 0.000000| 0.000000

108j| 0.000000 0.000000; 0.000000/ 0.009771

0.009771

Operating-expenses

d % 19 ¥ Jv0 & 590 kg F -k 2 T > & Model 0 Operating-expenses § & ¥ £ & -

% F {3 ¥ ¥_Fisher LSD j# % # %_Operating-expenses # £ i » 4o 20 #7577 » 102

&1 Operating-expenses &_# % o

+
~

19 : % Model =7 Operating-expenses # % & %

Effect

Univariate Tests of Significance for Operating-expenses (S
Sigma-restricted parameterization
Effective hypothesis decomposition

SS

Degr. of MS
Freedom

F P

Intercept

Model

Error

4.767211E+13
2.918855E+11
1.638700E+10

1 4.767211E+13 421825.6/ 0.00

4| 7.297137E+10
145 1.130138E+08

645.7| 0.00

# 20 : Fisher LSD j% # % % Maodel 7 Operating-expenses

LSD test; variable Operating-expenses (Sold to market

Probabilities for Post Hoc Tests

Error: Between MS = 1130ES5, df = 145.00

Model | {1} {2} {3} {4} {5}
Cell No. 596882 1529720 | 540661 | 546451 1505036
1 101 0.00| 0.000000| 0.00000C 0.00
2 102 0.00 0.000000| 0.00000C 0.00
3 104 0.00 0.00 0.036623 0.00
4 106 0.00 0.00| 0.036623 0.00
5 108 0.00 0.00/ 0.000000/ 0.00000C

HE & ANOVA 4 47 18 4v % Model shii»adgthd § ¥ AR I ERL BRI

% R F1E-AT & Model & % A AR EE o
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4.2 Model 2 % & 7

Model 101
4o 4 15+ Miss to market ~ Miss to client ¥2 Return =x :&;‘,‘Hg ¥ontiy o Hird
NP 3 s dp 3> > o FlEd 3048 B > 5% 5 Push xR 7 &2 B 2 48 PR <

EE% s Ry 2 AN L

¥

SRR T TS R R

EGF
P

EE o A ) r-r"ﬂe‘rﬂbv" LERA

Pl

AR B AR AR & o
Model 102 & Model 101

Model 102 22X & it %= 7 10% > e »2ip 4P > Model 101 325 ##F @ {
Lo B RFIE AN B RN A RIERIF RERF BRI AL EFRLS L9701 A A
kA F— % F ZER £ 73 foens #1u Miss to market ¥2 Miss to client & #X:8 5 4r & 4
Aromo A de Ak @i 2 B 2 A (R 14) % 2 5 Return § § 3% Net Profit(£ 12)
Lo rmgkaE T An 2 LA G A R Bdapdl g2 4 s & 5 a £k ke
dengit G4
Model 104 & Model 101 & Model 102

Model 104 ¥ »~ 7 Demand pull r‘fﬁu% A q ke g > 4 F 2 Client
Behavior(Bg % {7 % )% = &_Good Client(*gé) i@ f > 54 » B4 b RS F > 7 1Y
" R B ggiEal R 12 Miss to Market ~ Return v £ Inventory $% < g3 f
Mo @ H 3% NetProfit + tg3& = > 2@ %% Demandpull 8% & F &5 &2 %id f B2 B rg

=

o4

5
At

it

CEC L TR KA BEEL B G EE S Kk A o

d % 6 B Fisher LSD /% %z 1! Model 104 =7 Miss to client =t #c3if v > 2 %] 5
Model 104 % & 7 B # & 3% -k = 5 36(*it4%)r Model 101 #7160 B < 5 e + 1 2 e sl 7
- BB A @ " Push 058 %A | > #7007 & AT Model 101 { 7 %4 > R
Miss to client F-% 3 4c -

Model 104 £ Model 102 +* #7 3 Jh > 3 4v A& v “7F k ez i@ 7 2 # Demand

pull i8% &% GF R HHHRLT » 37 - %ha B 5 el cn i) 5
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J& 3% 3% Demand pull 2~ & Pull -

Model 106 & Model 101

d % 4 4777 Model 106 sh Miss to client 5 0> £ F| 52— @7 & g & > 7 10 Hry
TR E R PR T TR e (T R B e B R AR

FEEA R A > ruEg Y & fREF G sxicd Missto client o fe i 1

3
%

BPARZFEREL A R EPEFEAHLE v ARHEY Push 7 5V EREZ
e g v TIgp 2 frg ) ehak 4 > - R A 3 Miss to market 5k %3 2 0 STk

]i:.

@

gat £ v G 3R gkt Demand pull Hox® 5ot 3R iR pdhfie 430 A ik

M-
o

Model 108 & Model 101 & Model 102 & Model 104 & Model106

4r#. 16 s Fisher LSD ;% ¥ r/ fg & ¥} Model 102 ¢ ! & 5@ & +* Model 108 > >
e 2% Model 102 2 iz » # # Model % 7110% > fe g 14 &8 ¢t 42 * Demand pull
gk d R TG e A i 4 3 A A LR A A LF g D14

FEE PUll 0554 o

4v 2 4 #r5: > Model 104 = Model 106 JF'K F F /it * Demand pull - B i %;ﬂw?;rz
F o mnancd o B hINiEpsdpe sl k Sianak 4 > @ Model 108 Bl R B F -
BAH RN R R BT H 23 22 Demand Pull #5554 oo § 5 AF 50 S RA
THIRITRIOA e PR S B2V L RN IR R Gk
A3 Miss to market &2 Miss to client 12 2 Return sh3. % » ¥ NP B~ & & § > 3¢
FAPT AN BRLES F- BEEFEY TOC m'g AR o fRA s d g
Wt TelE A v R TR R By s TR R Pkt F- BAR

BRI F e g § 0 fnscd keng 40k
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5.1 %3

_§;\7

MG A G- R R A R T 4 B (Demand pull)# T HCR o T2

YR SR 2 (Push) i f H07S » 3 5 fle 4 BOBR 25BN R 4R 34 B Sue 4 TR ek & e

PRl K RS ELSPTTET S BRES -

1.

¢ B R 5T Fihi & R Tl KA gt 3 RAE 0 %4 Push

AR RN S Demand pull 48 (45t 0 T RA AR B EERERLAE > L ER

Pl FITBERRE » 7 5580 PR -

i e 4 1 X E s Push H583 8 0> TR AN F L F

ZROFABIEGFH S NI FGIEA ST R b R
LR

W dsde & R gk IReid 5 B s Hkk 0T iz R

~=
plud

sk o
Z2V L AR ANMADEGREAERRG L RBE AR TE AR G

ZRE T A MFrE BPALGE 2ot 348 b v A -

F_k

TOC £384F f N anffe 172 U2 TR 1 A PR ey ?"-@LTM‘E Fiv, £ 4

Al A BB T (IR E [ E L Z G ok

52 % kAT S

B AR AFT T B F b i Rdae 4 e Push #5358 A B ec g & Demand pull #5554 B R ¥

WA eI g 0 23 % 4 Demand pull B A R F E Y A E Rk 0 2 RS

A

5 A&l & - s m i 330 TOC 0 Demand pull #7554 f 2% it § »xi@ * &

A e EARBE T RIAREEITT D B o
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i

1.1 = #& Client Behavior(fg % {7 5 )i f = 3¢
fest st & Model # F & 75 475 — @ Client Behavior(fig % {7 5 )t j = 3¢ > Client
Behaviorit = 3 = #& » 4 %] % Normal Client ~ Good Client ~ Subordinate Client » H 4 § 47

FNTHMNE R GFREE AR 40T 211977 o

% 21 Client Behavior B % %

#1+\Client Behavior Normal Good Subordinate
Model Model 101 Model 104 Model 108
Model102
Model 106
29 A= 2 el Max=60(10i%) Max=36(6:¥) Max=36(6:¥)
Min=24 Min=24 Min=24

1. Normal Client
Normal Client=2Order -time 2 1i¥ » E 3 > ;# £ Max-MIN » H & 5 & 5 -k & %

MAX=60(10:¥) » MIN=24(4i¥) 2@ $57e7T 53 fa 4o

New average = (21 £ T357 £+ 56— ¥ ¢ ﬁ”&fé_)/
3

Normal Client# f e 4] 4 77 4o Bl 1977 » 2 ¢ B4ZHA ™ & New average @ %] & &

FH GG R B NANT 0% LB LE LA S RS -
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NORMAL CLIENT

Inventory
level (IL) >
1.7MAX

Fixed order=0

Fixed
order=75%A

IL+open
order+fixed
order <Min

IL<

st SRS — S
f F i 0.66MAX

special order s HE
PP ET 5

f@ill:[l:ixed order:I‘”
;EL_FI’ I'Jcover 2f ’IFIU

Period(2 X 5=10%#)

\ /
® 11 Normal Client ;= #2. 18]

2. Good Client
Good Client e7Order time 2 1:F5E 5 & ;2 2. Max-Min> 2 & 3 & 5 -k # 2 MAX=36

2 (64F)  MIN=24 = (4 1) > % AT IS 2 s

New average = (5.8 ¥ 357 Lot o is - # § i )/
6

Good Client 48 f e ] 4 = & f& !
e Weekly decision=Max — (IL + open order) > » jj%{;rb# B 34T 7] Max B3k =
( e {8 4-H A4 & 33 (open order) )
e Daily decision : % current level + open order <Minp| ¢ # 1\ — & ?f‘ %7 H (Urgent
order) » &t iR T 4% 5 Miss to market ¥ i 4 4 B
1 4= Miss to Market B # % & 4c 3| Max

Miss to market % #ci e 3
2

2 Fe v I Min

Bos oA oF T ;]grs &_ 17 Weekly decision % i > K,ért |

current level + open order < Min=-;= 2 4 Bz * Daily decision e
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3. Subordinate Client
Subordinate Client=¢ f 4% 413582 Good Client#f f 41— # > % 5 Weekly decision
FrDaily decision? & -
® Weekly decision : i2 5 Weekly decision
e Daily decision : 4-% current level <Min - PJopen order& * T g 7 » Ereign(F &
FR)F X 0 @ ¥ ipdfchorder& s X T H o g E oz ok A 2| Max(% 2
Big) FTOC F# 55 ¢ 50y o @ BB g WenL 2 k3 ko f & i
Bz ok e N geT o
1. #w#FIL®Mins = P4 % Max-Min& 3 & 73 -k 210% o
2. FraF g #4 > ® Maxdaveragesh= & 0 B MMax-Mingk (X R 5
k5% -
1.2 st enf sxdadf
BT RO e er R R e AR AT R R Hondp ik kER 0 A28 g0

R AR 2 A R S S B
£.22 5 st R L W

5 rxdp
Miss Clients FRALATFLEADTRIREF LS T et H
(RERE-47)
Miss Market PHEDESERE, CEFERFE S D AR D
(P F# )
AETSER ) BAHEERE S REFIr AR R ERPE)
NP(i 41) 250 T—OE
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