L o

ERLR 2R R BT R 2R
2V R -TERRE 4 L b
A Comparative Study of Censumer Attitude Toward Internet

Advertising From Other Types of Media Advertising
—With Taiwan’s College Students As An Example



ERARLERE A FHEMAE L ERZ R
— RPN LB L)

A Comparative Study of Consumer Attitude Toward Internet
Advertising From Other Types of Media Advertising
—With Taiwan’s College Students As An Example

Foyo4 I ERE Student : Pen-Chun Tsai
hERE Y 7 Advisor : ChyanYang
Bl 2 5 &
S paElAA e
L&
A Thesis

Submitted to Institute of Business and Management
College of Management
National Chiao Tung University
in Partial Fulfillment of the Requirements
for the Degree of
Master of Business Administration

June 2006
Taipei, Taiwan, Republic of China

PERR 4T ER



