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Continuous development  o f technology 

brings changes in economic environment and 

market s truc ture.  Enterprises should be 

equipped with speedy and accura te analytica l  

capabili ties on business information so tha t they 

can foresee the fu ture.  For countr ies such as 

Taiwan where the majori ty o f the enterprises are 

small or medium businesses, these enterprises 

lack the economies o f scale and ski lled 

pro fessionals in collec ting and analyzing business 

information in thei r business environment.  

External professionals, on the o ther hand, fi t  

be tter into thei r needs.  In this pro jec t, through 

questionnai re survey, we try to unders tand the 

demand motives, awareness, interes t, evalua tion 

items and purchase in tention of en terprises for  

business in formation. In addi tion, we will identi fy 

some success fac tors a fter review the 

development his tory of the consul tan t industry o f  

U.S. At the end o f this pro jec t, we also t ry to make 

a few recommendations for informat ion service 

providers. 
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