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Continuous development of technology
brings changes in economic environment and
market structure. should he
equipped with speedy and accurate analytical

Enterpnses

capabiliies on business information so that they
can foresee the future. For countries such as
Taiwan where the majority of the enterprises are
small or medium businesses, these enterprises
lack the

professionals in collecting and analyzing business

economies of scale and skilled

E T #1548 ¢ benjamin@cc .nctu.edu tw
PATHAE © B LR R ZFARE AT

their business environment.

External professionals, on the other hand, fit

information in
better into their needs. In this project, through
questionnaire survey, we try to understand the
demand motives, awareness, interest, evaluation
tems and purchase intention of enterprises for
business information. In addition, we will identify
some success factors after review the
development history of the consultant industry of
U.S. Atthe end of this project, we also try to make
a few recommendations for information service

providers.
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